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U.S. dairy industry trends
Consolidation continues: 
Fewer but larger dairy farms

Milk production continues 
to shift to the West.

All U.S. 
licensed

herds

Change 
in herds

1-99 
cows

100-199 
cows

200-499 
cows

500+ 
cows

2002 74,110 -2,765 54,655 11,555 4,990 2,910

2003 70,375 -3,735 51,665 10,980 4,765 2,965

2004 66,830 -3,545 48,675 10,445 4,700 3,010

2005 64,540 -2,290 46,750 10,055 4,662 3,073

2006 62,070 -2,470 44,600 9,760 4,567 3,143

2007 59,130 -2,940 42,440 9,011 4,359 3,320

2008 57,127 -2,003 41,127 8,700 3,950 3,350

2009 54,942 -2,185 39,142 8,600 3,850 3,350

2010 53,132 -1,810 37,232 8,600 3,950 3,350

2011 51,481 -1,651 34,781 9,300 4,000 3,400

Milk per cow
Average annual milk production
per cow (lbs. of milk)

New Mexico 24,854

Washington 23,727

Arizona 23,468

California 23,438

Colorado 23,430

Bottom 3

Top 5

Average 
herd size
(number of cows per herd)

New Mexico 2,350

Arizona 1,709

Nevada 1,450

California 1,056

Idaho 1,005

Bottom 3

Top 5

10-year growth
Additional milk production 
from 2002 to 2011 
(millions of lbs. of milk)

California 6,397

Idaho 5,101

Texas 4,282

Wisconsin 4,043

Michigan 2,358

New Mexico 1,861

Arizona 982

Indiana 881

Colorado 840

Ohio 667

New York 608

South Dakota 581

Kansas 560

Washington 549

Iowa 543

1-year growth
Additional milk production 
from 2010 to 2011 
(millions of lbs. of milk)

Bottom 5

Top 15

Louisiana -347

Oklahoma -380

Tennessee -505

Kentucky -527

Missouri -558

Top 10

Bottom 10

Alabama 13,182

Louisiana 12,889

Arkansas 11,833

U.S. average 19,025

Pennsylvania 75

Rhode Island 73

Missouri 62

U.S. average 358

California 1,077

Texas 754

Idaho 477

New Mexico 296

Washington 268

Arizona 263

Colorado 183

Michigan 145

Florida 142

Indiana 123

Massachusetts -22

Maryland -31

Oklahoma -32

North Dakota -40

Tennessee -40

Missouri -57

Kentucky -65

Ohio -128

Pennsylvania -133

Minnesota -212

2002

2011

1-99 cows 24.7%

100-199 cows 15.2%

200-499 cows 16.8%

500+ cows 43.3%

1-99 cows 13.6%

100-199 cows 10.9%

200-499 cows 12.6%

500+ cows 62.9%

In 2002
100+ cow

operations produced

75.3%
of U.S. milk

In 2011
100+ cow

operations produced

86.4%
of U.S. milk

7,067

14,023

8,005

-2,611

Northwest

(additional milk in millions of lbs.)

Southwest

Midwest

East Coast

From 2002 to 2011,  
all regions of the country 
grew in milk production
except the East Coast,

whose production declined

5.7%

16,700 dairies now produce 86.4% of the milk.
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Changes in dairy exports are 
dramatically impacting milk prices.
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Source: USDA’s Dairy Market News. Cheddar, butter, SMP and WMP are Oceania; whey is Europe.

Average herd 
size and 
production 
per cow 
continue to 
increase.

World 
In 2011, U.S. dairy export growth 

returned to an expansion trajectory last 
seen in 2008. For the fourth time in the 
last fi ve years, the U.S. had a positive 
dairy trade surplus in 2011 based on 
value of products sold at $1.9 billion, 
the county’s largest-ever sales fi gure. 

Nation
U.S. dairy producers continued 

a decade of annual year-over-year 
increases in per-cow production in 
2011, with the average U.S. cow 
producing 21,345 pounds of milk. 
The number of milking cows grew by 
75,000 in 2011, the fi rst year-over-year 
the U.S. dairy herd has expanded since 
2008. However, those cows were 
milked increasingly on larger farms, as 
the rate of consolidation continued on 
its normal path with 3.1 percent of the 

country’s dairy producers exiting the 
industry last year. 

Regions
Nearly all of the country’s new milk 

in 2011 was produced in the West. 
The Southwest led the nation in new 
milk production last year, generating 
2.3 billion pounds of new milk. The 
Northwest region also saw signifi cant 
growth, although only about half as 

much as the Southwest, with a 4 
percent increase in milk production 
over 2011. Per-cow production in the 
Southwest increased 1.9 percent, more 
than double the national average of 
.9 percent. Overall, the Western dairy 
herd grew by 88,000 cows; the Eastern 
herd scaled back by 14,000 cows. 
Eastern dairies going out of business 
accounted for 95 percent of all dairies 
exiting the industry in 2011.

Total milk production
(in millions of lbs.)

Percentage 
increase/decrease 
in total milk from 
2010-2011

Percentage change
from 2010-2011

Percentage change
from 2010-2011

Percentage change
from 2010-2011

Percentage change
from 2010-2011

2010 dairy receipts 
as a percentage of 
state’s total farm 
receipts

Number of cows
(in thousands)

Milk per cow (lbs.)

2010 Value of milk per cow

All forage production
(in thousands of tons)

Gallons of milk per 
person per month  
(GMPM)

Number of licensed 
dairy herds

Average herd size

2010 dairy receipts 
annual total
(in millions of dollars)

Percentage change
from 2010-2011

State’s top 3 farm 
commodities

All information is 
from 2011, unless 
otherwise noted.
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100-499 cows

500+ cows

5+ hours 9.2%

3-4 hours 5.5%

1-2 hours 30.9%

2-3 hours 1.8%

Less than an hour 23.6%

None 29.1%

5+ hours 20.5%

3-4 hours 11.5%

2-3 hours 15.4%

1-2 hours 26.9%

Less than an hour 12.8%

None 12.8%

52.7% of 
100-499 cow

operations spent
less than an hour
online each week

74.4% of 
500+ cow
operations spent

more than an hour
online each week

Reader demographics
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Dairy owner(s) 1.4% 2.8% 4.2% 18.3% 73.2%

Managers (i.e., herdsman, 
feed managers)

6.3% 9.5% 36.5% 42.9% 4.8%

Employees (i.e., milkers) 12.3% 33.8% 52.3% 1.5% 0.0%

Family partners 10.6% 9.1% 19.7% 42.4% 18.2%

Non-family partners 73.2% 14.3% 7.1% 3.6% 1.8%

Herd size 2009 – Yes 2011 – Yes

100-199 cows 53.8% 33.9%

200-499 cows 54.5% 45.5%

500+ cows 61.0% 55.0%

The following results are from a 2011 Progressive Dairyman reader survey. (242 dairy producer responses)

Do you have plans to expand  
your operation/herd size  
in the next 5 years?

How much influence do the  
following individuals have on  
product-purchasing decisions?

What is your herd size   
(milking and dry)?

How much time do you spend  
reading all dairy-related  
magazines/newspapers each week? 

How much time do you spend  
on the Internet each week  
for dairy-related activities? 

500+ cows
5+ hours 17.7%

3-4 hours 32.9%

1-2 hours 43%

Less than an hour 6.3%

500+ cows
5+ hours 17.7%

3-4 hours 32.9%

1-2 hours 43%

Less than an hour 6.3%

100-199 cows 29.7%

200-499 cows 28.2%

500+ cows 42.1%

Progressive Publishing   2013 MEDIA KIT | Progressive Dairyman6



What percent of your 
labor force speaks Spanish?

Less than 25%

25 - 50%

50 - 75%

More than 75%
I do not have any

Spanish-speaking
employees

4.3%

4.3%

14.5%

17.4%

59.4%

500+ cows500+ cows

500+ cows

Who are the key 
influencers for your dairy? 

Me
Family partners

Non-family partners
Nutritionist

Veterinarian
Accountant / Banker

Risk management consultant
Agronomist

Other dairy employee(s)

71.4%

8.3%

67.9%

76.2%

28.6%

10.7%

23.8%

20.2%

58.3%

Who are the key influencers 
for your dairy? 

How many people (besides you) 
on your dairy read your 
copy of Progressive Dairyman?

0

1

2

3-4

5+

7.0%

28.2%

31.0%

9.9%

23.9%

How many people (besides you)  
 on your dairy read your  
copy of Progressive Dairyman?

How would you prefer to receive  
dairy-related information from us?

How much time do you spend reading 
 each issue of Progressive Dairyman?

Do you base some of your  
purchasing decisions on ads  
seen in Progressive Dairyman?

What percent of your  
labor force speaks Spanish?

500+ cows
Less than 30 min. 5.6%

30 min. to an hour 53.5%

1 to 3 hours 36.6%

More than 3 hours 4.2%

500+ cows
Less than 30 min. 5.6%

30 min. to an hour 53.5%

1 to 3 hours 36.6%

More than 3 hours 4.2%

Print magazine only 71.4%

Internet only 1.4%

Combination of print & Internet 27.1%

500+ cows

1.4%
of readers prefer to 
receive information 

online-only.

75.3%
of producers said that

they base some of their
purchasing decisions from 

ads seen in Progressive
Dairyman.
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Walt Cooley
PD Editor

To contact Walt, 
e-mail him at 

walt@progressivedairy.com

www.progressivedairy.com
Previous poll question:
How much do you think you will pay 
per bushel for feed corn this fall?

<3 $3 $4 $5 $6 >6

40%30%15%0% 0% 15%

PD POLL

Current poll question:
What’s your favorite dairy product?

Vote online at www.progressivedairy.com/poll

Results

Can’t say enough about dairy
I’m excited for June Dairy Month 

again this year. This month I hope 
to be riding in a truck throwing out 
candy to the children of local dairy 
producers and their employees in a 
parade held in Wendell, Idaho. The 
free dairy products, including ice 
cream, yogurt and milk, passed out 
after the parade courtesy of dairy 
producers are also a treat.

If this issue were a dairy product, 
it would be as tasty as those freebies. 
There’s a special celebration of our 
own in this issue. On page 41, you’ll 
find the beginning of a special section 

discussing U.S. dairy breeds as seen 
through the eyes of dairy producers 
and breeders who own and milk the 
cattle.  

As I interviewed these producers, 
they all felt their breed had something 
to contribute to U.S. milk production, 
which continues to grow (see page 8). 

Some of these producers believed 
in the benefits of crossbreeding 
while others would rather prefer a 
purebred animal not reproduce with 
another breed. Regardless of your 
own personal persuasions on the 
matter, June is a time to celebrate 

the industry, embracing the black-
and-white cow, the brown cow or the 
red-and-white cow. 

This issue also includes a special 
section about organic milk production. 
I’d encourage both conventional and 
organic milk producers to take a look 
at the articles. Authors contributing 
to this section have been asked to 
address their article topics from 
a neutral perspective, and I think 
producers from both sides of the 
fence can find something of value in 
the topics presented, which include 
the economic benefit of good pasture 
management, locating and eliminating 
causes of mastitis and more. 

Also, this past month I talked 
to Jim Huffard, a progressive dairy 
producer and breeder, who impacted 
his herd’s breed (Jersey) with a high 
production and type bull sired from 
one of his strongest cow families. In 
the article, Jim suggests ways other 
breeders and producers could imitate 
his breeding philosophy. I think 
it’s worth a look. Perhaps with due 
research and a bit of luck, your own 
cow family could hold the potential 
for the next superstar breed bull. 

I usually don’t like to toot my 
own horn. But as I’ve advocated in 
previous editorials, the dairy industry 
is only as strong as the willingness of 
its members to speak up in defense of 
its products. There’s hardly a better 

month to tout the goodness of dairy. 
I figure this editorial is like the label 
on most dairy products. There’s so 
much good in the product, a printed 
label on the outside just doesn’t say 
enough.  PD

Make this year the year you 
Automate the curtain on your 

Holding Area!

Is Your Holding Area……
Too Hot? Too Cold? Too Hot? Too Cold?

Call 800-246-5387
for the JanAire Dealer nearest you.

JanAire.com email: sales@janaire.com

– Thermostatically controlled
– Seals tight – translucent

SIMPLE OPERATION – NO Pulleys, 
NO Cables, NO Winches, NO Limit Switches!

“Since 1987”

www.liragold.com

Nothing is Better Than Gold.

No other Direct Fed Microbial 
DELIVERS a more profitable
way to INCREASE her milk
production, and feed 
efficiency than LIRA GOLD.

3 Our DFM offers more live bacteria
3 A more complete enzyme package
3 Longer shelf life from
 micro encapsulation process
3 Rumensin® compatibility
3 Research proven results
3 Satisfaction guarantee

1-800-992-3147
Call for a LIRA GOLD 
information packet and 
receive a FREE calculator! 

Add up the profits 
with LIRA GOLD. 
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Top  
Springer

Top  
Average

Medium  
Holstein  
Springer

Shortbreds
Open  

Heifers  
Light

Open  
Heifers 
Heavy

Heifer 
Calves

Bull 
Calves

Breeding  
Bulls

Empire Livestock – Burton Market

Vernon, NY  (800) 257-1819 (sale 5/23/11)
$1,500
$100 

$1,100  
$100 

$1,000  
$200 

$1,100
NC $100 

$50 

Hilltop Dairy Auction Market

Savannah, NY  (607) 699-7250 (sale 5/20/11) 
$1,500
$150 

$1,250
$100 

$1,250
NC

$1,000
$100 $50 $25 $250 

Mammoth Cave Dairy Auction, Inc.

Smiths Grove, KY  (800) 563-2131
(sale 5/24/11)

$1,580 
$40 

$1,420 
$20 

$1,190  
$20 

$1,300
$160 $50 $250 $10 $10 

New Holland Sales Stables
New Holland, PA  (717) 354-4341
(sale 5/25/11)

$1,825   
$25 

$1,625
$25 

$1,350 
$25 

$1,725
$275 $15 $90 

$50 

Mid-Georgia Livestock Auction

Jackson, GA  (770) 775-7314 (sale 5/24/11)
$1,475     
$200 

$1,275    
$250 

$1,200     
NC

N/T $20 $10 

Central Livestock Association

Albany, MN  (800) 733-6828 (sale 5/4/11)
$1,825      

NC
$1,400

$1,000     
NC

$1,200     
$200 

$200 

Equity Co-op Livestock
Stratford, WI  (715) 687-4101

Rocky Olsen  (608) 434-4037 (sale 5/17/11)

$1,675 
$75 

$1,475      
$25 

$1,225  
$25 

$1,150
NC

$100 $75 $175 

Norwood Dairy Cattle Auction

Norwood, MO   (sale 5/12/11)

$1,550
$40 

$1,270
$55 

$1,050
$125 

$1,460
$190 $10 $110 $10 

Springfield Livestock Marketing Center 

Springfield, MO (417) 869-9500 

Doug Thomas  (417) 840-9316 (sale 5/25/11)

$1,600 
$250 

$1,510
$410 

$960    
$25 

$1,530
$395 $25 $90 $10 

Topeka Livestock Auction
Topeka, IN  (206) 593-2522 (sale 5/24/11)

$1,735     
$110 

$900    
$100 

N/T N/T $25 $240 $35 

Tri-State Livestock
Sioux Center, IA  (712) 722-0681

Mike Koedam  (712) 470-0198 (sale 5/18/11)

$1,860     
$175 

$1,725
$175 

$1,475   
$50 

$1,300
NC $10/cwt $10/cwt 

United Producers, Inc
Marion, MI  (517) 294-3484 (sale 5/20/11)

$1,975
$100 

$1,800   
$100 

$1,400
$200 

$1,400
$200 $100 $50 

$100 

Brush Livestock of Colorado

Brush, CO  (970) 842-2801 (sale 5/5/11)
$2,075  
$25 

$2,050   
$200 

$1,775     
$75 

$1,410
$150 $140 $100 

Chehalis Livestock Market
Chehalis, WA  (360) 748-3191 (sale 5/20/11)

N/T N/T
$1,200       

NCNCNC
N/T $9/cwt 

$15 

Producers Livestock
Jerome, ID  (208) 324-4345 (sale 5/25/11)

$1,470   
$40 

$1,430  
$30 

$1,320   
$30 

N/T

Smithfield Livestock Auction

Smithfield, UT  (435) 563-3259 (sale 5/19/11)
$1,490
$150 

$1,450 
$110 

$1,300      
$100 

$850
$50 $5/cwt $1/cwt 

Toppenish Dairy Replacement Sales

Toppenish, WA  (509) 865-2820

 (sale 5/6/11)

$1,600
$25    

$1,400 
NCNCNC    

$1,500
$100 

$1,135
$65 

Sulphur Springs Livestock and Dairy 

Auction
Sulphur Springs, TX  (903) 885-7739

(sale 5/19/11)

$1,500
$225 

$1,200
NCNCNCNC

$1,200
NCNCNC

$900    
$75 $175 $300 $60 $5 $100 

Escalon Livestock Market, Inc.

Escalon, CA  (209) 838-7011 (sale 4/27/11)
$1,400  
$100 

$1,200   
$50 

$1,150
$50 

$1,300
$200 

$100/cwt 
$5/cwt 

$120/cwt
$5/cwt   

N/T N/T
$1,000
$50 

Contact Judy about being included in Progressive Dairyman’s Market Watch!   judy@progressivedairy.com • (208) 324-7513       NC = No change    N/T = No test    Decrease in price    Increase in price 

Log on to www.progressivedairy.com to get auction reports from more locations!

Through April 2011, dairy cow 

prices have been tracking cattle 
prices higher. Compared to a month 

earlier, March 2011, the average 
price received for dairy cows in April 

was $79.80/cwt, $4.60/cwt higher. 

MARKET WATCHMARKET WATCH CUll Cow prices gain month-to-Month

CATTLE
Chris Lehner
Independent 
Livestock Consultant

Compared to April 2010 when 
cows averaged $57.50/cwt, it was a 
whopping $22.30/cwt higher, a 38.50 

percent increase. 
For the first four months of 2011, 

cow prices have gained $14.80 from 

the low price in January of $65/cwt. 

The average monthly gain has been 

$4.93/cwt. 
Weekly slaughter has dropped 

from the peak when it was reported 

on February 12, 2011 at 61,800 
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Current poll question:
What’s your favorite dairy product?

research and a bit of luck, your own 
cow family could hold the potential 

on most dairy products. There’s so 
much good in the product, a printed 
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Are your cows resting easy?
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Have you ever considered what it takes to motivate cows to do their best work?  PG. 26

Beat high feed costs
Before making any ration changes, get a handle on 
your fi nancial situation. Know your cost of production 
and what your margins are.

Inside: 
Tossed out
Is your co-op next?

2006 Dairy statistics insert
U.S. dairy producers set historic records for total milk 
production and milk produced per cow in 2006. 

Midwest

East

Northwest

Southwest

Getting at the root cause
The story that you put together 

on what is happening in the dairy 
industry today (“Tossed out: Is your 
co-op next?” April 2007 issue, pg. 
24) is a classic case of greed and 
misinformation by dairy processors 
and retailers. They are trying to 
drive profits for themselves by 
leading consumers astray, but in the 
process they are damaging all dairy 
producers and the image of milk with 
consumers. 

It’s a dark day when a product 
[Posilac] that has been out for nearly 

The free program will begin with 
DFA field staff conducting on-site 
interviews with co-op members. They 
will evaluate members’ responses in 
six categories, including milk safety 
and quality, quality dairy animal care, 
environmental stewardship, personnel 
development, pathogen management 
and quality dairy beef. Carroll said 
the nationwide co-op will also gather 
demographic information about its 
members and will use the information 
collected to help the co-op create 
programs to better serve members. 

“We would like to understand more 
about our members’ farm operations 
so we can develop services and provide 
programs and in as many ways as 
possible assist them in being successful 
in their milk production operations,” 
Carroll says.

Information will be dispersed 
to DFA area offices and field 
representatives beginning in May. 
The co-op hopes to have all surveys 
completed by December.  PD

15 years and has pumped millions 
of dollars into the pockets of dairy 
producers is being chased off the 
market by fear. Who is going to 
compensate the producers for this? 

I appreciate you trying to get 
to the root cause of this issue and 
shining a much needed light on 
an embarrassing time in the dairy 
industry.

Kevin Leak
Monsanto Employee
Denver, Colorado

60 Progressive Dairyman

Open 
Heifers 
Light

Open 
Heifers 
Heavy

Heifer
Calves

Bull
Calves

Breeding 
Bulls

$600   
$100

$900 
NC

$200
NC

$100
$50 

$900
NC

$600  
NC

$950  
$50 

$275
$25

N/T
$1,100
$250 

$650
$50

$940
$250

$140
$10

$75 
$10 

N/T

$710   
$15 

$1,200  
$90

N/T N/T
$1,275
$50 

$525     
NC

$565 
NC

$145
$20

$75     
$10

N/T

$133/cwt 
NC

$115/cwt   
NC

N/T N/T
$900   

$200

$725   
NC

$1,000
NC

$325
$100

$200
$75 

$1,000
$175 

$500
$10

$1,060
$110

N/T
$170
$10 

N/T

$470   
$25

$1,020   
$90

N/T
$190     
$10

N/T

$875      
$25 

$1,335  
$240 

$275
$35

N/T
$1,100  

NC

$150/cwt
$10/cwt

$135/cwt 
$10/cwt

$175
$135

NC
$1,100

NC

$500 
$100 

$1,000
$50 

N/T N/T   
$900

$100 

$550
$140

$985
$100 

N/T N/T N/T

$140/cwt
$9/cwt 

$118/cwt
NC

$100
$55

$15 1,050

N/T N/T N/T N/T N/T

$115/cwt
$5/cwt

$120/cwt
$1/cwt

N/T N/T N/T

N/T N/T $118 N/T N/T

$900    $725    
$175

$900
$300

$190   
$60

$225 
$5 

$900
$100 

CUll Cow prices gain month-to-Month

Chris Lehner
Independent 
Livestock Consultant

the low price in January of $65/cwt. 

The average monthly gain has been 

Weekly slaughter has dropped 
from the peak when it was reported 

on February 12, 2011 at 61,800 

head/week to the low for the report 

released on May 7, when slaughter 
was down to 53,400 head for the 
week.  PD

Organic institute lists 
Diamond V products for use in 
organic production

Diamond V recently announced 
that its Diamond V SelenoSource™ 
AF 2000, XP™ Green and XPC™ 
Green products are listed by 
the Organic Materials Review 
Institute (OMRI) for use in organic 
production. OMRI is an independent 
agency that reviews and evaluates 
products for use under the USDA’s 
National Organic Program Rule 
(NOP) for certified organic 
production. 

To gain placement on the 
OMRI product list, Diamond V’s 
products underwent a thorough 
review against OMRI’s policies 
and standards based on the USDA 
National Organic Program Rule. 
The three products will go through 
an annual review to maintain the 
listing. 

For more information, visit 
www.diamondv.com

Agrilabs introduces Corid® 
1.25% pellets for calves

Agrilabs recently announced the 
introduction of CORID 1.25% pellets 
packaged in 10-pound resealable 
plastic bags, a new product for 
the prevention and treatment of 
coccidiosis in calves. 

This new product presentation 
incorporates a leading coccidiostat   

PD EVENTS

July 8, 2007 
American Dairy Science 
Association Conference

San Antonio, Texas
(217) 356-3182

July 16, 2007
National Cattleman’s Convention

Denver, Colorado
(303) 694-0305

July 27, 2007 
Great Lakes Manure Handling Expo

St. John, Michigan
(989) 224-5240

www.rootzone.msu.edu

August 7, 2007 
Empire Farm Days

Seneca Falls, New York
(585) 526-6518

August 14-16 2007
Pennsylvania AG Progress
Rock Springs, Pennsylvania

apd.cas.psu.edu/

September 18-20, 2007
Ohio Farm Science Review

Columbus, Ohio
www.fsr.osu.edu

September 19-21, 2007 
National Hay Association 
112th Annual Convention

Columbus, Ohio
Easton Hilton
(800) 707-0014

PD NEW PRODCUTS

in an easy-to-use, palatable, top-
dress feed formulation, William 
Vaughn, business unit manager, said. 

Directions for use are printed 
on the back of the package. Simply 
top-dress the CORID 1.25% pellets 
on top of the calves’ normal ration 
following the dosage-by-weight 
instructions.  No further mixing is 
required. Be sure to read and follow 
other label directions and warnings.

For more information, visit 
www.agrilabs.com

Stuart Products to resume 
marketing vitamin E products

Stuart Products Inc. will 
resume marketing two of the four 
injectable vitamin E products that it 
had previously licensed to Schering 
Plough Animal Health. 

EMJECT E+A™ (formerly VITAL 
E®+A) contains 300 I.U. vitamin 
E and 200,000 I.U. vitamin A per 
milliliter. EMJECT E-500™ (formerly 
VITAL E®-500) contains 500 I.U. 
vitamin E per milliliter. Both 
products are available in 250 
milliliter multi-dose vials. VITAL 
E®-300 and VITAL E®-A+D will 
continue to be marketed by Schering 
Plough Animal Health.  

The EMJECT line of products 
has proven bioavailability in cattle, 
sheep and swine.  

For additional information, visit  
www.stuartproducts.com  PD

September 20-22, 2007 
AABP-American Association 

of Bovine Practitioners
Vancouver, British Columbia 

www.aabp.org
exhibits@aabp.org 

October 2-6, 2007
World Dairy Expo

Alliant Energy Center
Madison, Wisconsin

www.worlddairyexpo.com

October 24-26, 2007
 United Dairymen of Idaho 

Annual Meeting
Boise, Idaho

Centre on the Grove
(208) 327-7050

November 14, 2007
Central Washington Dairy 
Management Conference

Sunnyside, Washington
(509) 303-9614

November 14-16, 2007
Willamette Valley Ag Expo

Albany, Oregon

December 11-13, 2007 
Western Alfalfa & Forage 

Conference
Reno, Nevada

dhputnam@ucdavis.edu 
(530) 752-8982

To have your event listed in Progressive Dairyman, 
please e-mail your event date, location and contact 

information to:

walt@progressivedairy.com

www.progressivedairy.com

Mario Carrillo - 
320-0977 (cell) Now with a new Palmer Mfg. chute in Mini-Cassia area

You KNOW how costly 
hoof problems are:

higher treatment costs, 
fewer days in lactation, 
increased culling, and 
less milk in the tank!! 

Treat Now or Pay For It Later.

J & L HOOF TRIMMING
Jeremy Palmer  208-432-5410  539-0446 (cell)

Accepting new dairies 
~ CALL TODAY!!

HOOF
TRIMMING

Full range of discs available
Fits 4-1/2” and 5” grinders
Clog-free see-through design
Trim cows, horses and sheep

www.rotoclipinc.com

81 E. 1850 N.
Logan, UT 84341

800.843.3912 

MADE EASIER

6 Slotted Carbide Flat Disc
Large range of disc models          
                           available  

Use your windrower for swathing or raking.
Fast and easy hookup.
Watch your raking in front of you.
No driving over your crops.
10’ or 12’ Long Baskets.
Will rake up to 32’ wide.
Night Raking, Easy to see.
Call or Email for Video.

Website: www.bootsma.com • Email: info@bootsma.com • Phone: 541-519-5400

The New Way To Rake

Bootsma™

Hay Rake
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PD NEW PRODUCTS

New delivery box  
handles distiller grains

MMI announces a new line of 
delivery boxes designed to handle 
high concentrations of distiller grains. 
The new design addresses the stock 
industry’s ongoing problems feeding 
dense, sticky distiller grains to their 
feeder cattle. While cost-effective and 
high in nutrients, the grains cause 
problems by plugging equipment, lost 
labor time and uneven feedout.

The new delivery box features 
high torque hydraulic motors that 
provide the power to move heavy 
distiller grains. The high-end 
hydraulic system includes sensors and 
feedback loops – ensuring an even, 
consistent feedout in spite of changes 
in engine RPM. Additionally, this 
sensing system also detects pressure 
on the beaters and regulates the floor 

chain to reduce the load.
Plugged conveyors were a big 

problem at a high-capacity feedlot in 
Nebraska. Clogged units had to be 
removed from service and dug out by 
hand. 

“To address these problems, 
we replaced motors, pumps and 
gearboxes used in our previous line 
of delivery boxes with an upgraded 
heavy duty hydraulic system,” explains 
Jade Lammers, President of MMI. 
“We also designed in components that 
automatically maintain a consistent 
discharge rate – this solves the 
problem of distiller grains plugging 
the discharge chute when the engine 
is revved. Additionally, we included 
a sensing system which prevents 
clogging of the floor conveyor system.”

—From MMI news release

Eight-foot portable fan
Big Ass Fans is on a “roll” with 

the all new AirGo, the biggest and 
most innovative mobile vertical fan 
on the planet. This 8-foot diameter, 
precision engineered fan is designed to 
maneuver with ease on its four 8-inch 
Performa rubber tread wheels and 
provide an immediate air movement 
solution wherever it is needed. 

Easy-to-use, infinitely adjustable 
speed controls and well-balanced, 
360-degree angle adjustments allow 
this fan to provide large volumes of 
non-disruptive air movement in any 
direction. Its versatility takes it to 
spaces where placement of a large 
diameter fan could be a challenge 
and it thus includes a series of 
interlocking safety features, OSHA-
compliant caging, and “safety yellow” 
powder coating for visibility and 

corrosion resistance. 
Engineered with precision-

machined internal gears and patented 
aerodynamic airfoils to ensure quiet 
operation, this fan is easy to see and 
difficult to hear. In fact, it can be seen 
— but rarely heard — indoors, on the 
sidelines at sporting events, in horse 
and cattle barns or in attendance at 
special occasions. And with those 
four independent, heavy-duty locking 
swivel casters, it will stay where you 
put it!

This fan provides cost-effective, 
energy-efficient air movement, ships 
directly to your door and plugs 
into any 115 volt, 20-amp outlet. 
Combining quiet operation with 
world-class engineering, this fan 
delivers the breeze without delay.

—From Big Ass Fans news release

Buy 20Get 20 FREE

Buy 50Get 50 FREE
Buy 500Get 500 FREE

The Highest quality

A more durable, lint-free upgrade from Cotton

Dairy Towels
Microfiber

Buy Some, Get Some

FREE
Call ForA FreeSample

www.bettermilk.com
Start Saving $$ Now!  877-356-6455

Limited 
Time 
Offer

Fritsch Forage FacerFrFr

920-532-6292     www.fritschequipment.com

For bunker silos and
silage bags.

• Direct Drive with 2 hyd 
   wheel motors (no chains)

• Aggressive Hardened
 Steel Teeth

• Quick-Tach available to fi t
 your loader

• Widths available 6’, 8’, & 10’

Editorial opportunities for 
additional exposure

I have a new product or service. 
How can I let your readers know 
about it? 

We welcome news about new products or 
services that will better serve dairy producers. To 
submit new product information, please send new 
product releases as electronic text fi les via e-mail 
to an editor.

Releases will be considered for publication online, 
in print or both. 

Limit submissions to 150 words. A photo of the 
product may accompany the submission. Include 
a phone number, e-mail address or website for 
readers to contact if they want more information.

We would like to let other dairy 
producers know about our 
organization. Will you feature us in 
the magazine? 

Yes. Each issue contains a member profi le* of a 
dairy producer that belongs to an industry association 
or organization. Contact an editor to be considered for 
this feature. You will need to suggest a member of your 
organization who would be willing to answer several 
questions about their membership experience and you 
will need to provide details about your organization, 
such as number of members, number of states with 
members, organization activities/programs, mission 
statement/goals, etc.

My company is putting on a 
seminar next month. Can I get 
it listed on your calendar of 
upcoming events? 

We want to know about your events, as do our readers. 
To submit an event for inclusion in our calendar of 
events, please e-mail the event’s date, show title, 
location, contact information and website to rebecca@
progressivepublish.com. Please submit your event at 
least six weeks prior to the event date to ensure it will 
be received prior to our press deadline.

• New product release – 
A piece of writing that describes a new product 
and its features in less than 150 words 

• Calendar of events – 
Announcements about upcoming trade shows, 
seminars or other industry gatherings that 
include the event’s date, show title, location, 
contact information and website

• Market Watch
A multi-page section of price-comparison 
data for a variety of feed commodities, cattle 
auction reports and other input costs that 
appears in each issue

• Letter to the editor – A piece 
of writing less than 200 words 
that expresses the opinion of the 
author about an industry topic or 
content discussed in Progressive 
Publishing’s magazines

Progressive Publishing   2013 MEDIA KIT | Progressive Dairyman8
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Mike Cain   
Senior Business Manager   
at Arm & Hammer Animal Nutrition 

Background/Experience

Education

Territory: U.S. 

I obtained my Bachelor and Master of Science degrees in Agribusiness from Mississippi State University and a Ph.D. in 
Food Animal Production from The Pennsylvania State University.

My interest in agriculture started with the family standard bred business, “Suburban Farms,” where I was involved with the 
care, feeding and training of standard bred race horses. Experience with ruminant animals was obtained throughout my 
college education. I especially enjoyed my Research Assistant Position responsibilities while working on my Ph.D. at Penn 
State University, which included responsibility for research projects at the PSU Haller Beef and Forage Unit.

My experience at the PSU Beef & Forage Unit was great preparation for my position as a state livestock extension specialist 
for the University of Florida. My responsibilities included management of the commercial cow/calf operation at Chipley, 
Florida. Since leaving the University of Florida, I have been involved with several agribusiness companies with a focus on 
the care, health and nutrition of livestock.

Knowing that 
you can sit eye-to-
eye with dairy 
producers and 
genuinely help 
them with every 
aspect of their 
nutritional 
program is indeed 
exciting and very 
rewarding! 

How will you be of most help 
to producers in your area of 
expertise?

What’s your best story from the 
first day on the job?

My first morning on the job went 
very smoothly. Much like the rest of the company, HR is a well-oiled machine. 
They had a comprehensive “On Board” program that provided a detailed 
company overview and standard new 
hire information. 

By mid-afternoon I found a 
moment to sit in my new office with 
my computer to review instructions for ordering my new phone. It was at that 
moment I realized my well-organized 
electronic world was also getting a 
new start! It reminded me of a great 
book, “Who Moved My Cheese,” by Dr. Spencer Johnson. It’s a quick read with a powerful message on coping with 
change. Within a few days I had my two phones and two computers hooked up 
simultaneously, synchronized and back on track; it was a great feeling to get 
reorganized and running smoothly!

very smoothly. Much like the rest of the 

my computer to review instructions for 

book, “Who Moved My Cheese,” by Dr. 

change. Within a few days I had my two 

simultaneously, synchronized and back 

What are your 
new responsibilities? 

As Senior Business Manager 
for Arm & Hammer Animal 
Nutrition, I am responsible for 
coordinating and overseeing 
all of the company’s marketing 
activities, managing marketing 
profit of all products and brands 
in the business, and supervising 
marketing employees. I will also 
oversee the execution of business 
management and development 
strategies.  PD

New hires – July 

Michael.Cain@
churchdwight.com 

My work will help producers 
better understand the Arm & 
Hammer Animal Nutrition product 

portfolio and how they can help cows better perform to their potential 
throughout their lifecycle. 

PD MIDWEST MAIN PC

Female-sexed semen

www.sexingtechnologies.com
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Roller Mills offer Feed Consistency!

Blower Discharge Auger Discharge

Portable Trailer Mills by 
• Big Capacity Intake/Discharge 
• Trailer units off er portability 
• Feed consistency (no fl our) 

• Blower or Auger discharge options 
• Self Contained, ready to go 

Omaha, NE
Call Us: 800-767-2273  x3025“Say you saw our ad in the Progressive Dairyman!”

www.johnday.com • agsales@johnday.com

1909 2009

100 th Anniversary
Providing Solutions

Roasting grains is the biggest breakthrough in livestock feeding that’s ever happened! This new roaster utilizes a unique new concept that constantly and continuously produces evenly cooked beans. It will make a positive difference on your feed bill and on milk production.
Easy to use.• 
Produces avg. $200 per day profi t and/or benefi t.

• 
Gives cows maximum nutritional benefi t.• 
Increases milk production.• 
Roasts 6000 lbs. of soybeans every 24 hrs…

• 
enough to handle 1000–2000 milk cows.

Raw soybeans 
before roasting

Roasted soybeans 
ready to feed

Dilts-Wetzel MFG Co.
Manufacturers Of Original Farm Equipment

www.diltswetzel.com    e-mail: sales@diltswetzel.com

A New Concept to Roasting Grains:Electric • Continuous Production • Better Quality Beans

For FREE information on this 
amazing innovative product call: 

989.875.4069 Two sizes 
of roasters 
available!

“Your Livestock Will Love ‘Em and Demand Seconds”

We have experts who would like to 
write articles for your magazine. 
Would you be interested in their 
contributions? 

Yes. We value the professional opinions of industry 
contributors. If your company’s expertise is in feedstuffs 
or commodity marketing, editors may ask for your 
experts to consider a contribution to our Market Watch
section which appears in every issue. If your company’s 
expertise is in equipment, our editors may invite your 
experts to contribute to our Mechanics Corner.* See 
page 10 for suggestions on how to prepare to speak 
with an editor about all other editorial contributions.

We have a new product that is 
unlike any other. Will you write an 
article about it in the magazine? 

Possibly. Please contact one of our editors to discuss 
your new product. You’ll defi nitely want to submit a 
new product release. Occasionally, editors write 
articles about new technologies* that are truly 
unique, not just redesigned or repackaged, and that 
have been on-farm tested by dairy producers. If your 
new technology fi ts this criteria, contact an editor. He 
or she will request references to producers who have 
used the product and would be willing to discuss their 
experiences with it.

I know of a dairy producer in my 
sales territory that is having great 
success using our product. Can 
you write an article about him? 

Possibly. Please contact an editor and suggest how 
the product is making the producer more effi cient, 
productive and/or profi table. After receiving your 
referral, an editor will contact the producer and 
determine if and how the operation could be featured in 
the magazine. 

The editor will decide if references to specifi c products 
will appear in the article. Product references appear 
infrequently in the magazine. However, there are three 
notable departments unique to Progressive Dairyman 
for which there is an exception. 

Our ration feature* details a high-production dairy’s 
ration components, nutritional analysis, cost and total 
milk production output. It also lists the brand additives 
and supplements. 

Our protocol feature* showcases the successful 
animal health SOPs used by a dairy producer and his 
or her vet. It lists the names of products used in the 
protocol. 

Our fi ve things feature* showcases the products and 
services that dairy producers attest they use on their 
operation and wouldn’t give up. Products specifi cally 
mentioned by producers are listed as-is. Please note 
that if the product is nutrition- or herd health-related, 
it may qualify for an article in our ration or protocol 
feature. If the product is new, it may qualify for a new 
technology article. See previous question. 

We have Facebook and Twitter 
accounts. Will you let producers 
know about them? 

Yes, social media use is growing in the dairy industry. If 
your company has a Facebook or Twitter page, submit 
a hyperlink to your page or send us your Twitter handle. 
We regularly feature producers and organizations using 
social media in the magazine. You can follow us on 
Facebook at www.facebook.com/progressivedairyman 
or on Twitter at @PDmag.

dairygoddess
Name: Barbara Martin
Location: Central California
Web: dairygoddess.wordpress.com
Bio: Hardworking dairy farmer, 
Wife, and Mom of two college kids! 
I advocate for the importance of 
Agriculture and the value of feeding 
our nation.
dairygoddess cow is following 529 
users 750 users are following 
dairygoddess

Worth a RT: 
Finally relaxing after a busy day on 
the dairy! Days like this make me 
love living with cows...now for a 
better milk price! PLEASE!
6:44 PM Apr 29th via UberTwitter

Dairy Farmers Hear About Social 
Media! “No Bull” About How It Can 
Help Consumers Get To Know Us!: 
http://wp.me/pCfpS-55
5:01 AM Apr 27th via WordPress.com

Milk drinkers are sexy and popular! 
Even with a milk mustache! :) 
http://bit.ly/bTPCtX
9:30 AM May 6th via Facebook

Defi nitions:
RT: A tweet that has been retweeted, 
essentially copying and pasting another 
person’s tweet
Example:
PDmag’s RT of dairygoddess would 
look like:

PDmag Great blog! RT @dairygoddess: 

Dairy Farmers Hear About Social Media! “No 
Bull” About How It Can Help Consumers Get 
To Know Us!: http://wp.me/pCfpS-55   

#dairy: a keyword used by people to 
designate that the tweet relates to the 
dairy industry
Example:
PDmag: Is crossbreeding for you? Check 
out early results from a #Minnesota study: 
http://bit.ly/bPwy8h #dairy #farm

Farmers 2 follow 
from @PDmag 

 Barbara Martin
 Central California

 dairygoddess.wordpress.com
 Hardworking dairy farmer, 

Wife, and Mom of two college kids! 
I advocate for the importance of 
Agriculture and the value of feeding 

dairygoddess cow is following 
 users are following 

dairygoddess

Worth a RT: 
Finally relaxing after a busy day on 
the dairy! Days like this make me 
love living with cows...now for a 
better milk price! PLEASE!
6:44 PM Apr 29th via UberTwitter

Dairy Farmers Hear About Social 
Media! “No Bull” About How It Can 
Help Consumers Get To Know Us!: 
http://wp.me/pCfpS-55
5:01 AM Apr 27th via WordPress.com

Milk drinkers are sexy and popular! 
Even with a milk mustache! :) 
http://bit.ly/bTPCtX
9:30 AM May 6th via Facebook

Defi nitions:
A tweet that has been retweeted, 

essentially copying and pasting another 
person’s tweet

Young, Savvy & into Dairy
Bio: A group of young people joined 
together by a common interest in the 
dairy industry. We learn together, 
teach each other and have a great 
time doing it.

First brought together by Michigan 
State University Extension in 2007, YSD 
continues to develop strong leadership 
and business skills in our members. 
YSD is both real groups that meet 
monthly and a virtual group that can 
meet anytime on this fanpage. Join us! 

Number of fans: 383

Recent Events:
• 10 YSD’ers from Michigan visited 
New York and friends in the Lewis/
Jefferson County Young Producers 
Discussion Group

Recent discussion topics:
• Breeding cows
• Good book?
• Lameness

Progressive 
Dairyman likes...

* Additional information about these editorial 
features can be found on page 13.

• New hires – A featurette about an allied 
industry new hire or employee promotion

• Facebook & Twitter –
Sidebars featuring producers, 
organizations or companies using 
social media

www.progressivedairy.com 9



Progressive Publishing welcomes editorial contributions from our allied industry partners. Why? 
These contributions complement the mission statements of our magazines.

By becoming partners with respected industry companies and organizations, we multiply the 
experience of our editors, increasing the depth and scope of expertise that our readers fi nd in 
Progressive Dairyman. Objective, non-commercial editorial contributions help create a more 
comprehensive resource for producers – our readers and primary focus. 

If interested in contributing to the magazine with editorial content, please consider the following:

•  Editors review and approve all solicitations to contribute to one of Progressive Publishing’s 
 magazines. If interested in writing and submitting an article, please contact an editor.

•  Editors’ decisions to offer invitations to contribute are made independent from ad sales and ad 
 placement decisions. Submission opportunities are not held exclusively for advertisers only. All 
 companies, consultants or individuals may be considered for this opportunity.

Beef producers: Follow these steps 

to improve pasture productivity

Craig Alford for Progressive Forage Grower
Do you consider yourself a beef 

producer or a grass producer?For a long time, many cattle 
ranchers considered beef production Job 

No. 1. And as they were busy focusing 
on their cows, the grass that supported 

those cattle too often was overlooked. 
But over the last couple of years, that 

thinking has begun to change. Th anks to 

research and greater industry awareness, 

more cattle owners and managers 
are realizing the value of producing 

abundant grass and using their cattle to 
harvest this important crop.By producing more desirable grass, 

you have many more options. For some 
cattle operations, it means being able 

to increase stocking rates and feed 

more cows per acre. For others, it’s an 
opportunity to cut more hay and buy 

less feed in the winter, maximizing their 
operation’s effi  ciency and reducing input 

costs. More available grass per acre 
also can increase calf weaning rates or 

make earlier weaning possible and allow 
producers to take advantage of benefi cial 

price points in the seasonal market. All 
these options allow you to operate with 

greater effi  ciency and improved profi t 
potential.

Where do I start?Making your pastures work harder 
takes a systems approach that includes 

grazing management, balanced fertility 
levels, adequate weed control and 

control of other pests that can hurt grass 

production. Manage all those things 
well and you’ll achieve the result you’re 

looking for: increased grass production.
 rst step in improving grass 

production is assessing current pasture 
condition. Start by determining the level 

of “decreaser” grass species. Th ese are 
typically more desirable, tall grasses 

that can decline under excessive grazing 
pressure. Decreaser species are good 

indicators of pasture condition. As they 
decline, invasive weeds and low-growing 

plants (“increasers”) can become 
established and begin to thrive. While 

pasture managers often prefer to keep 
some low-growing plants such as forbs 

and brush available for wildlife feeding, 
you don’t want them to dominate the 

pasture – it’s all about maintaining the 
right balance between decreasers and For optimal cattle production, 

having at least 76 percent decreaser 
plant species in the pasture is considered 

excellent condition. Maintaining at 
least 50 percent of decreaser species is 

recommended. Below that level, 
increasers gain the advantage 

and the pasture’s productivity is 
compromised. Th en it’s time to 

determine how the deterioration 
occurred and make plans for 

returning those acres to peak 
production. (See Table 1.)Don’t underestimate grazing 

managementHow you maintain good grazing 
condition in your pasture has a lot to do 

with your grazing management plan and 

stocking rate. For example, when pasture 

is in excellent grazing condition, it may 
only take three acres to feed one cow per 

month. However, when the same pasture 

condition is poor, every cow will need 15 

acres.
Under this same scenario, a 100-

head herd could be maintained on 300 
acres per month or 900 acres over three 

summer months. Th at number jumps 
to 4,500 acres for three months when 

pasture conditions are poor.To avoid poor conditions, you’ll 
want to initiate a grazing management 

plan that includes several key steps:Maintain the appropriate stocking rate. 
Determine the right number of cattle to 

keep your pasture in good to excellent 
condition.

Monitor grazing. Depending on the size 
of the pasture, erect a few 10- by 10-foot 

enclosures that protect grass from cows 
in various areas. Monitor the grazing 

around these areas at regular intervals, 
daily to weekly, depending on the size 

of the pasture and the number of cattle. 
When the grass outside an enclosure has 

been grazed down 50 percent, it’s time to 

move the cattle to another pasture and 
let that pasture recover.Record pasture condition over time. One 

way to do this is to drive a steel post 
into the ground, then take photos in all 

four directions away from the post. Each 

year go back to the post and take a set 
of pictures. Th en, as the years progress, 

compare the photos to see if you’re 
maintaining the grass system or starting 

to see encroachment or establishment 
of increaser plants or other undesirable 

plants.

Modify grazing patterns. If there 
are areas where cows aren’t grazing, 
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for national sales call (530) 667-5181

www.handmgophercontrol.com • gophercontrol@cot.net

WY-CO-UT-NM-SD-NE-KS-OK-TX contact:
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(303) 619-7030 • guetzlc@aol.com

H&M Gopher ControlManufacturing & Sales

Progressive Forage Grower 

Issue 5 • June 1, 2010

control of other pests that can hurt grass 

production. Manage all those things 
Use a fresh cow protocol to monitor disease, 
cont’d from page 27

by watching for signs of depression, 
such as discharge from the nose, which indicates either respiratory disease or a cow that is depressed enough not to groom her nose. Also, 

some cows may be reluctant to lock 
up in a headlock due to unfamiliarity 
or illness. These cows should also be 
closely evaluated.

Assessing appetiteFeed the cattle in the fresh pen prior to starting the daily fresh 
cow procedures. This will give the 
cows time to start eating. Compare 
individual cow consumption with her 
neighbors. Has she eaten, and if so, 
how much? Is she eating at normal 
levels compared to her neighbors? 
Any cow not eating should have a complete physical exam.

Assessing eyesWatch for sunken, dull and crusty eyes on all fresh cows. Are her 

eyes runny? Is there crust build-up? 
If a cow has these signs, she could 
be dehydrated or indicating a pain 
response. 

Assessing earsAnother sign of the overall attitude and health of a cow are the 
carriage and temperature of the ears. Always compare one cow’s ears 

against her neighbor’s ears through 
both observation and touch. This helps you adjust your perceptions against the influences of temperature 

within the pen. Drooping ears indicate that the animal may be exhibiting depression due to illness. 
Cold ears may indicate the possibility 
of subclinical hypocalcemia.

Check temperatureIt’s important to monitor temperatures for up to 10 days after 
calving. Fever is one of the first signs of severe metritis postpartum, 

and its symptoms often surface 24 
to 36 hours before other signs. A post-treatment fever is important to manage carefully, as fever will not necessarily drop quickly after the treatment is administered. Temperatures should be in a range 

between 1010F and 103A temperature greater than 103
may be indicative of metritis that could warrant therapy. Remember, 

once therapy is initiated it is a matter 
of having both the proper dose and 
duration. Do not stop therapy just because the fever has gone down the 

next day.

Look at dischargeIt’s normal for a cow to have uterine discharge for approximately 
two weeks after calving. Uterine discharge should always be evaluated 

for color and odor when the rest of the 
cow is being checked. Dark red and 
foul-smelling discharge is a sign of 
uterine infection, but reddish-brown 
discharge without a smell is normal 
after calving. Some cows may not spike a temperature even though they have a very foul and dark red 

discharge. These cattle may have doesn’t recognize the infection and 

may need therapy.
Retained placentaAny portion of afterbirth retained past 12 hours after calving 

is considered “retained placenta.” 
A cow that does not show signs of 
fever, goes off feed, is down in milk 
production or has an odorous or discolored discharge is classified as a “simple retained placenta” and should be handled as little as 

possible.
Never attempt to manually remove retained placenta as it can 

cause permanent damage to the 

uterus, resulting in reduced fertility. 
It can also cause uterine hemorrhage 
or infection through contamination.Udder fill

The fullness of the udder is a good indication of how well the cow is 
feeding and producing milk. Compare 
udders of cows in the pen to see if an 
individual cow’s udder fill is abnormal 
or within the average range. Also, assess the level of udder fill within the 

entire fresh cow pen.
Evaluate manureBy assessing manure, caretakers 

can understand internal infectious 
or metabolic disorders with fresh cows. Key items to keep in mind when evaluating include consistency, 

appearance and odor. A watery or 
fluid consistency, evidence of blood or 
a fetid smell could be an indication of 
disease.

Observe tail carriageA raised tail head and straining 
can be a sign of uterine inflammation 
and potentially an aggressive metritis. Another situation resulting 

in raised tail heads is vaginal tearing. 
This can happen when calving crews 
do not allow enough time for cows 
and heifers to dilate and deliver or 
when a cow or heifer gives birth to a 
very large calf.

Implementing a fresh cow protocol
Evaluating fresh cows is a combination of repeatable observations, teamwork and standardized treatment protocols. 

Beyond monitoring cows for 10 days 
after freshening, keys to an effective 
fresh cow program also involve good nutrition, proper diagnosis, early intervention and fast, effective 

treatment through the appropriate 
dose and duration of product. Always 
consult your veterinarian before executing treatment.Your cows and your milk tank 

will benefit from implementing a consistent fresh cow monitoring program. Having a regular protocol 
in place will create a baseline and help identify susceptible cows quicker 

and easier. Cows will experience reduced postpartum infection, fewer 
secondary diseases such as ketosis 
and fewer health conditions such as 
displaced abomasums. There will be 
fewer culls, increased milk production 
and better reproduction – all resulting 
in increased revenue.  PD

www.progressivedairy.com

Mark KirkpatrickPfizer Animal Health Veterinarian
mark.kirkpatrick @pfizer.com

 No matter if you’re feeding first-calf heifers or 

fifth-lactation cows, focusing on the transition 

period – the three weeks prepartum and three 

weeks postpartum – can help you prepare your 

herd for a successful and profitable lactation. 
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Beef producers: Follow these steps 

to improve pasture productivity

Craig Alford for
Do you consider yourself a beef 

producer or a grass producer?For a long time, many cattle 
ranchers considered beef production Job 

No. 1. And as they were busy focusing 
on their cows, the grass that supported 

those cattle too often was overlooked. 
But over the last couple of years, that 

thinking has begun to change. Th
research and greater industry awareness, 

more cattle owners and managers 
are realizing the value of producing 

abundant grass and using their cattle to 
harvest this important crop.By producing more desirable grass, 

you have many more options. For some 
cattle operations, it means being able 

to increase stocking rates and feed 

may need therapy.
Retained placentaAny portion of afterbirth retained past 12 hours after calving 

is considered “retained placenta.” 
A cow that does not show signs of 
fever, goes off feed, is down in milk 
production or has an odorous or discolored discharge is classified as a “simple retained placenta” and should be handled as little as 

possible.
Never attempt to manually remove retained placenta as it can 

cause permanent damage to the 

 Fast Easy

M
an

ur
e 

M
an

ag
em

en
t S

ys
te

m
s

Top 5 new product ofthe 2008 World Ag Expo!

PD EXCLUSIVE

Continued on page 28
Fresh cows represent the greatest 

income potential for dairy operations. 

But fresh cows can be fragile cows. 

Just when they’re ramping for the run 

to hit peak milk production, they’re 

also at the greatest risk of getting sick 

or crashing. That’s why a good fresh 

cow management program is critical 

to the success – and profitability – of 

your dairy. When fresh cows are 

kept healthy and comfortable, you’ll 

benefit from increased performance 

and revenue.

Once dairies start routine fresh 

cow monitoring, they rarely abandon 

the procedure because the payoffs 

are so readily apparent. Among those 

rewards are: (1) early detection of 

potentially serious diseases and more 

timely therapy, (2) protection of cows 

as they enter their most productive 

and profitable stage of lactation, (3) 

prevention of future reproductive 

problems, (4) fewer secondary diseases 

like displaced abomasum (DA) and 

ketosis because cows are identified 

and treated before they go off feed and 

(5) reduced culling and death loss in 

the first 60 days of lactation.

Proper fresh cow monitoring 

involves a thorough evaluation of 

all cows in the fresh pen with active 

involvement of your veterinarian. A 

valuable and efficient system used to 

monitor fresh cow health is using a 

two-person team to observe both the 

front and back of the cow for signs of 

sickness and take daily temperature 

checks for 10 days.

The benefit of using teamwork 

when evaluating the health of fresh 

cows is clear – by doing this, fewer 

symptoms slip by. One member of a 

two-man team should monitor the 

front of the cow for signs of distress 

or disease, and the second team 

member should do the same, at the 

rear of the cow. The cow benefits 

from the observation of two practiced 

individuals and the people benefit 

from a more efficient approach.

Use a fresh cow protocol to monitor disease

Mark Kirkpatrick for Progressive Dairyman 

Consistent observation, 

communication between team 

members and accurate record keeping 

are keys to ensuring the health of 

fresh cows and maintaining the 

productivity of the dairy. 

Working together

Talk with your teammate and 

clearly communicate what you see as 

you examine the cow. At the head of 

the cow, evaluate the cow’s attitude, 

appetite, ear carriage and temperature, 

eyes and nasal discharge. Behind the 

cow, evaluate the cow’s temperature, 

breathing rate, vaginal discharge, 

manure, udder fill and tail carriage. 

Assessing attitude

A cow’s attitude can be assessed 

“ Unfortunately, 

due to poor 

transition cow 

management, 

many farms 

feel they must 

feed low-energy 

rations just to 

avoid early- 

lactation DA’s. ”
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Select Sires understands that a one-size-fits-all approach

to reproductive management doesn’t work in today’s dairy

industry. That’s why you can trust Select’s highly trained

Reproductive Specialists to help you design a customized

reproductive program that’s right for your needs.

Phone: (614) 873-4683            
Fax: (614) 873-5751

www.selectsires.com

A Select Sires Reproductive SolutionsTM Specialist

can help. Select Sires offers a complete Portfolio

of Reproductive SolutionsTM including:

�
Reproductive troubleshooting

�
Select RePRO AnalysisTM, dairy records and

management analysis

�
Professional turnkey technician service

�
Estrus-synchronization programs and assistance

�
Heat detection training

�
English and Spanish training resources

�
Professional A.I. training

�
Heat detection aids 

�
Nutritional supplements

TMSelect Reproductive Solutions, Portfolio of Reproductive Solutions and Select RePRO Analysis are trademarks of Select Sires Inc.
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“We have been getting your magazine for about a year, and both my 
husband and I really love it. We both read it cover to cover. It is very 
informative and the articles are written in a very easy-to-understand 
style.” 
Betsy Fleury, Richford, Vermont

What makes for an acceptable, well-prepared submission?

Editors suggest the following considerations for choosing topics, writing and proposing editorial 
submissions. Expert articles should do one or more of the following: 

• Describe a recurring concern or a new opportunity facing forward-thinking dairy, beef and 
 forage producers.

• Educate producers about why or how the problem begins and what it does to impact health, 
 productivity, effi ciency and/or producer profi tability.

• Present helpful hints for producers who want to avoid the problem.

• Provide an update about new research or new technology and how it could impact producer 
 management and decision-making.

• Show how current market conditions, consumer perceptions and government regulations
 infl uence or may infl uence producer on-farm management practices. 

• Share survey results, in-fi eld observations or research data that pertains to 
 on-farm management practices. 

Every summer, farmers prepare their dairy facilities for the negative effects of heat stress to avoid losses 
in milk production, feed intake 
and reproductive performance. 
Heat stress on dairy farms can be 
alleviated by a number of on-farm 
management practices and heat-
abatement systems. Heat-abatement systems such as fans, sprinklers and shades are commonly used to reduce the negative effects of heat stress 
on the lactating cow. However, each heat-abatement system varies in its 
ability to control thermal conditions and minimize production losses. 
Furthermore, the type of heat-
abatement systems varies depending on the facility type, such as freestall housing barns or the holding pen. 

Many studies have identified 
specific heat-abatement systems 
that can alleviate heat stress in 
dairy cows; however, no studies 
have looked at all the different 
types of systems in a single analysis. Before the summer of 2007, the 
University of Wisconsin along with 
Alta Genetics teamed up to design 
a study and identify heat-abatement strategies and systems that were 

Which heat-abatement systems are effective for cooling cows?Jon Schefers for Progressive Dairyman

PD EXCLUSIVE

consistent among dairy farms for 
reducing heat stress. 

The study
During the summer of 2007, 29 

dairy herds participating in Alta’s 
progeny testing program were 
selected to participate in a heat stress study to determine the importance 
of different types of heat-abatement systems and facility designs for 
alleviating heat stress in lactating 
dairy cows. Herds participating in 
the study were located in California, Wisconsin, Illinois and Michigan. 
For each herd, intravaginal 
temperatures were recorded from 
lactating cows using a continuous 
temperature logging device (HOBO) attached to a blank intravaginal 
insert (CIDR). (See a photo of the 
device on the next page.) 

Cow temperature was recorded over a 39-hour period at 2-minute 
intervals. Intravaginal temperatures were recorded for eight early 
lactation cows per herd. Over the 
same 39-hour period, ambient 
temperature (in degrees Fahrenheit) and relative humidity were collected at 2-minute intervals in the freestall 

barns on each dairy. 
Thirteen factors related to 

facilities and heat-abatement 
systems were considered in this 

study (See Table 1 for a list of all the factors). The effect of shade was not 

Continued on page 40

Table 1 Heat abatement system and facility data
Variables

Heat Abatement
1) Soakers over the feedbunk
2) Soakers over the holding pen
3) Inches of water space per cow
4) Airflow rate (cfm/cow, cubic feet per minute per cow) over the feedbunk5) Airflow rate (cfm/cow) over the resting area
6) Airflow rate (cfm/cow) over the holding pen
Barn Design
7) Barn orientation
8) Number of freestall rows
9) Eave height (feet)
10) Roof pitch (feet)

Management
11) Stocking density in the breeding pen
12) Parlor throughput

Weather Conditions
13) Temperature-Humidity Index (THI)
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ability to control thermal conditions and minimize production losses. 
Furthermore, the type of heat-
abatement systems varies depending on the facility type, such as freestall housing barns or the holding pen. 

Many studies have identified 
specific heat-abatement systems 
that can alleviate heat stress in 
dairy cows; however, no studies 
have looked at all the different 
types of systems in a single analysis. Before the summer of 2007, the 
University of Wisconsin along with 
Alta Genetics teamed up to design 
a study and identify heat-abatement strategies and systems that were 

INTRODUCING

Symposium discusses ensiling, feeding distillers grainsG. Alan Harrison for Progressive Dairyman

The 12th annual Distillers 
Grains Symposium, hosted by 
the Distillers Grains Technology 
Council, was held May 21-22, 2008, 
in Kansas City, Missouri. Among the 210 attendees were representatives 
from the beverage and fuel ethanol 
industries, university researchers 
and nutritionists. Four countries, 
including 31 U.S. states and 
five Canadian provinces, were 

represented at the symposium. The 
two-day meeting consisted of 14 
presentations on the role of distillers grains (DG) in animal nutrition, 
new technological developments in 
ethanol production and regulations 
regarding DG. The symposium also 
included the awarding of seven 
scholarships totaling $4,750 to 
graduate students involved in DG 
research.

Symposium presentations  
and highlights
• Dr. Terry Klopfenstein of the 
University of Nebraska reviewed 
research by Kansas State University 
and Nebraska that did not consistently show any effect of diet in general, or 
DG in particular, on E. coli O1572:H7 prevalence in beef cattle.

• Storage options for wet DG were 

discussed in presentations by Dr. 
Larry Berger of the University of 
Illinois and Dr. Rick Rasby of the 
University of Nebraska. Storage of wet grains up to one year is possible when grains are handled similar to silage 
– cover, pack, limit runoff and water contamination (principles of good 
silage-making apply). Combining 
wet grains with dry byproducts or 
forages can improve storage and be 
complementary in terms of nutrient 
content. With straight wet DG, 
covering piles with 1 pound of salt per square foot and plastic can improve 
stability and increase storage life. 
Dr. Berger also reported on feeding 
studies with dairy beef that found wet DG could be fed at up to 30 percent 
of diet dry matter (DM) without 
affecting carcass quality or yield. The optimum level of DG will depend on cost of alternative ingredients.

• The impact of lower starch in 
lactating dairy rations was reviewed 
by Dr. David Schingoethe of South 
Dakota State University. As DG 
replaces corn, dietary starch levels 
decrease while digestible fiber 
increases. Though high DG diets 
will have lower starch levels than 
traditional corn-based diets, milk 
yield tends to be maintained or 
increased on high DG diets. Digestible fiber in DG may provide adequate 
carbohydrates for ruminal microbes. Milk fat depression in higher DG is 
not expected unless effective fiber is 
lower than recommended.

• The impact of corn fractionation 
prior to fermentation was discussed 
by Jeff Scharping of ICM, Inc. 
Advantages of fractionation include 
higher plant capacity (not fermenting the non-fermentables), increased 
efficiency in fermentation and lower 
energy costs (burning bran and 
syrup). The resulting co-product 
differs from traditional DG – higher 
protein and lower fat content.

General comments
• New co-products from fractionation and cellulosic fermentations will 
require new AAFCO definitions and 
research to evaluate feeding value. The market value of these new products 
is still to be determined, but new 
co-products will certainly provide 
nutritionists with more formulation 
options.

• DG consistency is still an issue 
(more so for swine and poultry), but 
the debate over the market value of a consistent product continues.

• Economics may force new plants to move to fractionation unless they are located in areas with strong markets 
for wet grains.  PD

PD EXCLUSIVE
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Minerals in your water?, cont’d from page 47to cows, either through treatment or a change of source, has often yielded signifi cant water intake and milk production responses.As I dug into water chemistry in an attempt to understand these eff ects, I came across the concept of the Strong Ion Diff erence (SID) in solutions. At its core, the SID concept states that the pH of a solution will be driven by the sum of its cations, positively charged ions like calcium, minus the sum of its anions, negatively charged ions like chloride. SID is calculated based on (Na+K+Mg+Ca) – (Cl+S+P) and is 

reported as milliequivalents per liter. If the SID is positive, it will drive pH of the solution higher – more alkaline. If SID is negative, it will drive pH of the solution lower – more acidic. A solution with a SID of 0 will have a pH of 7, or neutral.
You have probably heard of or used the concept of dietary cation anion diff erence (DCAD) for your prefresh or lactating cows. DCAD is just the ruminant nutritionist’s version of SID, based on the exact same concept. A negative DCAD will drive cows toward metabolic acidosis. A negative DCAD and the resulting mild acidosis helps the prefresh cow mobilize calcium in preparation for lactation. A positive DCAD will drive cows toward higher blood and rumen pH and, for lactating cows, optimize DMI and milk production. To really understand the whole picture of cation anion balance, we need to apply the SID concept to water supplies and evaluate their contribution to DCAD and the potential eff ects on rumen and cow health. 

We are proposing that the SID of water should be considered along with the DCAD in what we are calling the Total Intake Cation Anion Diff erence (TICAD). (See Figure 1.) In many cases, the contributions of water to the TICAD will be minimal because the strong ion diff erence will be close to 0. In other cases, where the strong ion diff erence is large, +/- 10 milliequivalents per liter or more, the contribution to the TICAD can be signifi cant and shift cows out of an optimal range.
� e target TICAD should be in the same ranges as we’ve used for DCAD, between -8 to -12 milliequivalents per 100 grams DMI for prefresh cows, and between +30 to +40 milliequivalents per 100 grams DMI for lactating cows. One recent example may help illustrate the concept. A water sample from the U.K. had a SID of +14 milliequivalents per liter due to a high level of sodium in the water. When combined with the DCAD of 32 milliequivalents per 100 grams 

DMI, we would expect the cows to move toward a higher rumen and blood pH. When the veterinarian performed rumenocentesis on several cows to check rumen pH, suspecting acidosis since the cows weren’t doing very well, he instead found that rumen pH was quite high, averaging pH 7.0. Removal of some of the added salt in the diet helped move cows back into a more optimal TICAD range. At the same time, that water supply with a strong ion diff erence of +14 milliequivalents per liter, was working against their eff orts to avoid milk fever by providing an anionic diet with a negative DCAD.
Conclusion

Water is essential to the health and productivity of the animals in our care. � ere are numerous factors intrinsic to our water supplies, which can have substantial eff ects on our cows. Getting a water analysis is just the fi rst step in assessing water’s impact. Evaluating the water supply in terms of mineral levels and their contribution to the strong ion diff erence will help you understand the potential impact on your cows.Just because we may not see, smell or taste a problem in a water supply does not mean that no problem exists. � e mineral content of water, when combined with the minerals we supplement in feeds, can dramatically alter the form and availability of those minerals. Taken together, the strong ions from both water and feed will infl uence rumen function and the acid/base status of the whole cow with implications for her health and productivity. We really should know more about water – the most important nutrient we supply to our cows.
In future issues, I’ll discuss some treatment options you can draw on if you determine there’s a problem with your water supply.  PD
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“ Simply knowing the concentration of a mineral in 
water or feed really tells us nothing of its speciation or solubility 

and hence its 
availability to the animal or potential for toxicity.  ”
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Beef producers: Follow these steps 

to improve pasture productivity

Craig Alford for Progressive Forage Grower
Do you consider yourself a beef 

producer or a grass producer?For a long time, many cattle 
ranchers considered beef production Job 

No. 1. And as they were busy focusing 
on their cows, the grass that supported 

those cattle too often was overlooked. 
But over the last couple of years, that 

thinking has begun to change. Th anks to 

research and greater industry awareness, 

more cattle owners and managers 
are realizing the value of producing 

abundant grass and using their cattle to 
harvest this important crop.By producing more desirable grass, 

you have many more options. For some 
cattle operations, it means being able 

to increase stocking rates and feed 

more cows per acre. For others, it’s an 
opportunity to cut more hay and buy 

less feed in the winter, maximizing their 
operation’s effi  ciency and reducing input 

costs. More available grass per acre 
also can increase calf weaning rates or 

make earlier weaning possible and allow 
producers to take advantage of benefi cial 

price points in the seasonal market. All 
these options allow you to operate with 

greater effi  ciency and improved profi t 
potential.

Where do I start?Making your pastures work harder 
takes a systems approach that includes 

grazing management, balanced fertility 
levels, adequate weed control and 

control of other pests that can hurt grass 

production. Manage all those things 
well and you’ll achieve the result you’re 

looking for: increased grass production.
Th e fi rst step in improving grass 

production is assessing current pasture 
condition. Start by determining the level 

of “decreaser” grass species. Th ese are 
typically more desirable, tall grasses 

that can decline under excessive grazing 
pressure. Decreaser species are good 

indicators of pasture condition. As they 
decline, invasive weeds and low-growing 

plants (“increasers”) can become 
established and begin to thrive. While 

pasture managers often prefer to keep 
some low-growing plants such as forbs 

and brush available for wildlife feeding, 
you don’t want them to dominate the 

pasture – it’s all about maintaining the 
right balance between decreasers and 

increasers.
For optimal cattle production, 

having at least 76 percent decreaser 
plant species in the pasture is considered 

excellent condition. Maintaining at 
least 50 percent of decreaser species is 

recommended. Below that level, 
increasers gain the advantage 

and the pasture’s productivity is 
compromised. Th en it’s time to 

determine how the deterioration 
occurred and make plans for 

returning those acres to peak 
production. (See Table 1.)Don’t underestimate grazing 

managementHow you maintain good grazing 
condition in your pasture has a lot to do 

with your grazing management plan and 

stocking rate. For example, when pasture 

is in excellent grazing condition, it may 
only take three acres to feed one cow per 

month. However, when the same pasture 

condition is poor, every cow will need 15 

acres.
Under this same scenario, a 100-

head herd could be maintained on 300 
acres per month or 900 acres over three 

summer months. Th at number jumps 
to 4,500 acres for three months when 

pasture conditions are poor.To avoid poor conditions, you’ll 
want to initiate a grazing management 

plan that includes several key steps:Maintain the appropriate stocking rate. 
Determine the right number of cattle to 

keep your pasture in good to excellent 
condition.

Monitor grazing. Depending on the size 
of the pasture, erect a few 10- by 10-foot 

enclosures that protect grass from cows 
in various areas. Monitor the grazing 

around these areas at regular intervals, 
daily to weekly, depending on the size 

of the pasture and the number of cattle. 
When the grass outside an enclosure has 

been grazed down 50 percent, it’s time to 

move the cattle to another pasture and 
let that pasture recover.Record pasture condition over time. One 

way to do this is to drive a steel post 
into the ground, then take photos in all 

four directions away from the post. Each 

year go back to the post and take a set 
of pictures. Th en, as the years progress, 

compare the photos to see if you’re 
maintaining the grass system or starting 

to see encroachment or establishment 
of increaser plants or other undesirable 

plants.

Modify grazing patterns. If there 
are areas where cows aren’t grazing, 

1
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Use a fresh cow protocol to monitor disease, 
cont’d from page 27

by watching for signs of depression, 
such as discharge from the nose, which indicates either respiratory disease or a cow that is depressed enough not to groom her nose. Also, 

some cows may be reluctant to lock 
up in a headlock due to unfamiliarity 
or illness. These cows should also be 
closely evaluated.

Assessing appetiteFeed the cattle in the fresh pen prior to starting the daily fresh 
cow procedures. This will give the 
cows time to start eating. Compare 
individual cow consumption with her 
neighbors. Has she eaten, and if so, 
how much? Is she eating at normal 
levels compared to her neighbors? 
Any cow not eating should have a complete physical exam.

Assessing eyesWatch for sunken, dull and crusty eyes on all fresh cows. Are her 

eyes runny? Is there crust build-up? 
If a cow has these signs, she could 
be dehydrated or indicating a pain 
response. 

Assessing earsAnother sign of the overall attitude and health of a cow are the 
carriage and temperature of the ears. Always compare one cow’s ears 

against her neighbor’s ears through 
both observation and touch. This helps you adjust your perceptions against the influences of temperature 

within the pen. Drooping ears indicate that the animal may be exhibiting depression due to illness. 
Cold ears may indicate the possibility 
of subclinical hypocalcemia.

Check temperatureIt’s important to monitor temperatures for up to 10 days after 
calving. Fever is one of the first signs of severe metritis postpartum, 

and its symptoms often surface 24 
to 36 hours before other signs. A post-treatment fever is important to manage carefully, as fever will not necessarily drop quickly after the treatment is administered. Temperatures should be in a range 

between 1010F and 1030F. A temperature greater than 1030F 
may be indicative of metritis that could warrant therapy. Remember, 

once therapy is initiated it is a matter 
of having both the proper dose and 
duration. Do not stop therapy just because the fever has gone down the 

next day.

Look at dischargeIt’s normal for a cow to have uterine discharge for approximately 
two weeks after calving. Uterine discharge should always be evaluated 

for color and odor when the rest of the 
cow is being checked. Dark red and 
foul-smelling discharge is a sign of 
uterine infection, but reddish-brown 
discharge without a smell is normal 
after calving. Some cows may not spike a temperature even though they have a very foul and dark red 

discharge. These cattle may have a depressed immune system that doesn’t recognize the infection and 

may need therapy.
Retained placentaAny portion of afterbirth retained past 12 hours after calving 

is considered “retained placenta.” 
A cow that does not show signs of 
fever, goes off feed, is down in milk 
production or has an odorous or discolored discharge is classified as a “simple retained placenta” and should be handled as little as 

possible.
Never attempt to manually remove retained placenta as it can 

cause permanent damage to the 

uterus, resulting in reduced fertility. 
It can also cause uterine hemorrhage 
or infection through contamination.Udder fill

The fullness of the udder is a good indication of how well the cow is 
feeding and producing milk. Compare 
udders of cows in the pen to see if an 
individual cow’s udder fill is abnormal 
or within the average range. Also, assess the level of udder fill within the 

entire fresh cow pen.
Evaluate manureBy assessing manure, caretakers 

can understand internal infectious 
or metabolic disorders with fresh cows. Key items to keep in mind when evaluating include consistency, 

appearance and odor. A watery or 
fluid consistency, evidence of blood or 
a fetid smell could be an indication of 
disease.

Observe tail carriageA raised tail head and straining 
can be a sign of uterine inflammation 
and potentially an aggressive metritis. Another situation resulting 

in raised tail heads is vaginal tearing. 
This can happen when calving crews 
do not allow enough time for cows 
and heifers to dilate and deliver or 
when a cow or heifer gives birth to a 
very large calf.

Implementing a fresh cow protocol
Evaluating fresh cows is a combination of repeatable observations, teamwork and standardized treatment protocols. 

Beyond monitoring cows for 10 days 
after freshening, keys to an effective 
fresh cow program also involve good nutrition, proper diagnosis, early intervention and fast, effective 

treatment through the appropriate 
dose and duration of product. Always 
consult your veterinarian before executing treatment.Your cows and your milk tank 

will benefit from implementing a consistent fresh cow monitoring program. Having a regular protocol 
in place will create a baseline and help identify susceptible cows quicker 

and easier. Cows will experience reduced postpartum infection, fewer 
secondary diseases such as ketosis 
and fewer health conditions such as 
displaced abomasums. There will be 
fewer culls, increased milk production 
and better reproduction – all resulting 
in increased revenue.  PD
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Mark KirkpatrickPfizer Animal Health Veterinarian
mark.kirkpatrick @pfizer.com

 No matter if you’re feeding first-calf heifers or 

fifth-lactation cows, focusing on the transition 

period – the three weeks prepartum and three 

weeks postpartum – can help you prepare your 

herd for a successful and profitable lactation. 
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Profit margin outlook and strategic  
margin management
Chip Whalen for Progressive Dairyman

Since we last updated the 
profit margin outlook for dairy 
producers in 2011 back in 
January, things have continued 
to improve with forward 
margins strengthening 
through the remainder of the 
year into early 2012. What 
was projected as a breakeven 
to slightly positive forward 
margin at best during the 
second half of the year is 
now decisively in the black 
as increasing milk values 
have more than offset the 
impact of higher feed costs 
that dairies will have to 
absorb on their herds. While 
managing profitability will 
continue to pose a challenge 
for dairy producers struggling 
to rebuild lost equity, it 
is encouraging that what 
appeared to be a turning of 

the tides back in January still 
suggests a brighter outlook 
for 2011. Figures on below 
and on next page reflect both 
the current outlook for dairy 
margins throughout 2011 
into the first quarter of 2012 
as well as comparison graphs 
to these same forward profit 
margin projections back in 
January. You will notice that 
what was projected as a loss 

for the current Q2 period is 
now reflecting a profit, while 
margins in both Q3 and Q4 
are also higher than where 
they were a few months ago. 
Q1 2012 margins that we 
just began tracking (see page 
40) are basically reflecting a 
breakeven scenario for dairy 
producers early next year. 

Assessing the margin 
outlook, feed costs remain a 

major concern of dairies, as 
the price of corn has soared 
since last fall’s harvest. Simply 
put, supply has not kept 
pace with demand, which 
has allowed buffer stocks to 
decline to precariously low 
levels not seen in years. The 
latest forecast from the USDA 
projected ending stocks in 
the current marketing year to 
total only 675 million bushels 
at the end of August. While 
in years past this may have 
been considered an adequate 
supply, it now only represents 
5 percent of total projected 
demand, which would be 
the tightest balance since 
the 1995-96 crop year. To 
make matters worse, it also 
appears that this forecast 
may be optimistic in light of 
more recent data. The USDA 
released its quarterly stocks 
report on March 31, which 
pegged corn stocks in all 
positions on March 1 at 6.52 
billion bushels. 

This figure was nearly 
200 million bushels below 
the average trade estimate, 
as well as outside the range 
of pre-report forecasts. Corn 
disappearance during the Dec/
Jan/Feb period was obviously 
much stronger than previously 
expected, suggesting domestic 
demand is running at a faster 
pace than the market can 
bear this season. Given that 
export demand is relatively 
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Uterine health: Beyond reproduction
Elliot Block for Progressive Dairyman

Reproductive performance starts long 
before the cow is confirmed pregnant. While 
producers rely on metrics to evaluate their 
reproduction program, many factors – like 
nutrition, environment and health – directly 
contribute to an animal’s ability to conceive 
and maintain the pregnancy. One factor 
that continues to have direct impact on herd 
performance and profitability is uterine 
health.

Why uterine health?
The prevalence of and financial losses 

related to uterine diseases like metritis are 
staggering. Research has shown that one 
case of metritis can cost the dairy as much 
as $354, and subclinical metritis can impact 
as much as 20 percent of the herd. This could 
translate to a loss of as much as $70,000 per 
year for a 1,000-cow dairy from metritis 
infections alone. 

The cost to producers is mainly due 
to lost milk production and treatment 
costs. If the animal doesn’t respond quickly 
to treatment, metritis can also lead to 
additional milk loss throughout the lactation 
as well as delays in future breedings.

While monitoring onset of metritis can 
help identify new cases early, subclinical 
cases often go unnoticed and may, according 
to leading industry researchers, affect 
as much as half of your herd. The most 
successful way to handle both subclinical 

and clinical forms of the disease is to 
proactively avoid the uterine disease 
altogether.

Nutrition matters
Uterine health is impacted by many 

different variables, from environmental 
factors to the ration. One proven tool to 
help reduce the incidence of endometritis 
is through proper ration formulation with 
Omega-3 and Omega-6 essential fatty acids 
(EFAs). 

Rumen bypass sources of EFAs deliver 
these nutrients to the small intestine where 
they can be absorbed and utilized for 
reproductive health. Omega-3 and Omega-6 
are the only EFAs proven to improve 
reproductive performance. Cows cannot 
naturally produce Omega-3 and Omega-6, 
though they are vital for sound uterine 
health and reproductive success. These 
EFAs can be found in feedstuffs like roasted 
soybeans, whole cottonseed and flaxseed, 
but are altered in the rumen before they can 
be absorbed. 

These specific EFAs have also led to 
on-farm improvements in uterine health. 
Research conducted on a large commercial 
dairy by the University of Arizona compared 
the reproductive health and performance 
between cows fed a control diet versus cows 
fed EFAs in the treatment diet. Both diets 
were fed three weeks prepartum through 
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confirmed pregnancy.
Endometritis was diagnosed by taking 

uterine swabs and monitoring bacterial 
activity in the uterus. The research study 
found:

•  Clinical cases of metritis were seen in 4.5 
percent of control cows versus zero animals 
in the treatment group.

•  56 percent of cows in the control group 
were diagnosed with endometritis – meaning 
they had some kind of uterine infection – 
versus 19 percent in the treatment group. 
That’s a 66 percent reduction for the cows 
fed EFAs! 

Based on the number of clinical and 
subclinical cases diagnosed in both groups, 
researchers concluded that feeding EFAs 
improved uterine health status of animals 
in the trial.

Healthier animals are also able to cycle 
and conceive sooner. In the same study, 
researchers found cows fed Omega-3 and 
Omega-6 EFAs:

•  Returned to normal ovarian activity 
faster. Cows fed Omega-3 and Omega-6 
EFAs resumed cyclicity earlier and 
experienced more ovulatory cycles by 60 
days in milk (DIM).

•  Experienced more pregnancies sooner. 
By 175 DIM, 70 percent of cows fed Omega-3 
and Omega-6 EFAs were confirmed 
pregnant, while only 40 percent of the 
control group were pregnant. 

A full-circle approach to uterine health
Alongside proven nutrition benefits, 

managing cows to reduce the incidence of 
uterine infections should remain top-of-
mind for producers. 

•  Keep transition a top priority. How well 
cows join the milking herd will directly 
impact their performance and, ultimately, 
uterine health. Together with your 
nutritionist, keep cows eating throughout 
this six-week period, monitor behavior and 
identify cows that need additional assistance 
early to minimize new uterine health 
infections.

•  Assess uterine health routinely. 
Effectively measuring uterine health on 
your dairy can be a challenge, but is the first 
step to prevent further infections that have 

long-term impact on performance. Work 
with your veterinarian to determine the best 
way to monitor the disease and treat cases 
early.

•  Bring together a team of consultants. 
With a direct impact to your bottom line, 
uterine health should remain a top priority 
for you and your consultants. Work with 
the team – including both your nutritionist 
and veterinarian – to review uterine health 
protocols and make adjustments to uterine 
health monitoring as changes in incidence 
are recognized.

Maintaining uterine health through all 
stages of the life cycle has many positives 
for your dairy. A properly balanced ration 
harnessing the benefits of EFAs can help 
reduce the incidence of metritis, leading to 
reduced vet costs, increased milk production 
and improved pregnancy rates, translating 
to healthier cattle for maximized profit 
potential.  PD

References omitted due to space
but are available upon request.

Figure 1 Reduced incidence of clinical and 
subclinical endometritis by 30 DIM
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Not down for long

MILKINGacross the
One herd’s five-day journey 

aboard a cargo ship
Walt Cooley PD Associate Editor 

W hen there’s any excuse to visit Hawaii, most 
people take it. Dairy cattle and herd genetics 

broker Marty Mickelson used his excuse to visit the 
island four times one summer. 

His trips, however, were barely a vacation. 
Mickelson was moving a 280-cow dairy herd from 
Hawaii to Oregon by cargo ship.

“No one, as far as we knew, had ever brought 
milking cows from Hawaii to the mainland by boat,” 
Mickelson says.

It didn’t take long for Mickelson to wonder what he 
had gotten himself into. Mickelson of Lewiston, Utah, 
has been buying, transferring and then re-selling 

purebred bulls, beef bulls and clean-up bulls from 
dairies throughout the United States since 1982. 
Usually he pulls his cattle behind a blue Dodge pick-up 
with a 30-foot cattle trailer. In almost 25 years, he 
says he has put nearly 2 million miles on five different 
pick-ups while delivering cattle. However, that mileage 
doesn’t include the more than 10,000 miles he 
traveled in cattle containers between Hawaii and the 
West Coast during the summer of 2004. 

“Two days into the first trip while standing in the 
freight container, I wondered why in the heck I ever 
did this,” Mickelson says. “I thought, ‘My next trip to 
Hawaii is going to have nothing to do with cows.’”

2007 First Place Entry in
Miscellaneous Writing
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people take it. Dairy cattle and herd genetics 

broker Marty Mickelson used his excuse to visit the 
island four times one summer. 

His trips, however, were barely a vacation. 
Mickelson was moving a 280-cow dairy herd from 
Hawaii to Oregon by cargo ship.

“No one, as far as we knew, had ever brought 
milking cows from Hawaii to the mainland by boat,” 
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It didn’t take long for Mickelson to wonder what 
he had gotten himself into. Mickelson of Lewiston, 
Utah, has been buying, transferring and then 
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One herd’s fi ve-day journey 

aboard a cargo ship
Walt Cooley PD Associate Editor 

But between early May and mid-
July 2004, Mickelson’s next three trips 
to Hawaii were all about cows. 

Brokering a deal
“When the seller called, I asked 

him twice, ‘Where are you from?’” 
Mickelson recalls. “I said, ‘Hawaii. 
Th at’s a big trip. We’ll come and look at 
them.’”

Mickelson told his wife he didn’t 
know if he would buy the herd, but that 
he was defi nitely going to take a look – 
both at the cows and Hawaii. 

Mickelson was stepping into a 
shrinking dairy industry. Between 
2000 and 2004, Hawaii’s dairy herd 
shrank, on average, by 11 percent each 
year. So when Dave Kugel wanted to 
sell his cows to move with his wife 
to the Philippines, fi nding a buyer 
in-state wasn’t going to be easy. Most 
dairies weren’t expanding, and if they 
were, they had an excess supply of 
replacements.

Moreover, for Mickelson, what 
started as a leisure trip to Hawaii 
turned into a right-time, right-place 
deal.

While visiting Kugel in Hawaii, 
Mickelson received a call from a 
dairy owner in Oregon who needed 
300 cows. Mickelson told him he was 
looking at 300 cows right then and 
asked if he would be willing to buy 
them. He said if the buyer wanted 
them, he would fi nd a way to get them 
to Oregon. Kugel’s willingness to sell 
at below market value and the caller’s 
immediate need for replacements 
negated transportation costs, and the 
deal was done. 

“Th e price was comparable to 
what [the buyer] could get locally,” 
Mickelson recalls.

For each of four trips, Mickelson 
fi lled seven 40-foot-by-8-foot freight 
containers with 10 cows each. He says 
moving the cows by boat was the only 
logistical option. He checked with 
airline companies to see if he could 
fl y the cows to his buyer in Oregon. 
But airlines said they could only give 
Mickelson up to 24 hours notice to 
have the cows ready and they couldn’t 
guarantee how many containers they 
could fl y at one time. An airlift option 
wasn’t feasible, Mickelson says, for the 
herd’s 2X-milked cows. 

So Mickelson arranged for the 
cows to travel on the S.S. Kauai, a cargo 
ship capable of carrying more than 
29,000 tons or 1,626 containers. To be 
cautious, Mickelson decided to take 
only dry and tail-end cows on the fi rst 
trip. 

The journey begins
For Marty Mickelson and his 

14-year-old son Austin, the ocean 
journey began at 6:00 a.m. on a Sunday 
morning in Waianae, Hawaii, 30 miles 
west of Honolulu.

Mickelson and Kugel milked the 
herd’s 30 tail-end cows. Every half-
hour, the group working at Evergreen 
Hillside Dairy sent a trailer loaded with 
cows, hay cubes, automatic waterers 
and feeding troughs to the dock in 
Honolulu. 

By evening, the cows were loaded 

on the ship, and by 9:30 p.m. Marty 
and his son had boarded. Th ey brought 
with them rubber gloves, cloth towels, 
iodine, a show milker and several 
5-gallon buckets as milking equipment.

“When we loaded the ship, we fully 
intended on milking the cows twice a 
day, if we could,” Marty says. 

He soon found out that would not 
be possible. 

Marty and his son were up by 6:30 
a.m. the next day. Th ere were no lights 
in the cattle containers, so the duo 
worked while the sun was up. Marty 
ran the show milker, fi lling the 5-gallon 
buckets. Austin carried the buckets 
from the cattle containers to the side 
of the ship then down a small stairwell 
without guardrails in order to dump 
the milk. 

One milking took nine hours.
Later, Marty wrote about the 

on-board milking experience: “It takes 
the cows about three days to fi gure out 
what we want them to do. It’s so simple 
– just stand still.”

But after dinner, the day’s chores 
still weren’t done. Th ere was laundry 
to do. 

Th e cloth towels and their milking 
clothes had to be washed and dried 
in the ship’s laundry room. Th e team 
didn’t get to sleep until late that night.

On the third day of the trip, the 
ship’s captain came to Marty to ask if 
they had any dead animals. Marty told 
him, “No, and we don’t plan on it.” Out 
of curiosity, he asked the captain what 
he would do if an animal did die. Th e 
captain said he would call together 
the crew to drag the animal out of the 
container and push it overboard. Th e 
captain said that during a recent trip, 
he had a container of beef cattle, in 
which 14 animals died. 

Marty says none of the cows got 
sick, but they were stressed because 
there was nowhere to lie down. Th e 
bottom of the container was sprayed 
out daily, but retained an inch of water. 
Th e watery environment caused a few 
cases of mastitis, Marty says. 

For the next four days, the milking 
routine continued. Marty says there 
was plenty of time while milking to 
rethink what he had gotten himself 
into. 

“I thought, ‘Why are you doing 
this? Th is is stupid,’” Marty says. “But 
we committed to do it, so we did it.”

By the end of the trip Saturday, 
everyone was glad a land-based parlor 
would be doing the next milking.

“Th ere’s nothing like the day when 
you fi rst see land after being on that 
ship for fi ve days,” Marty says. “It’s 
almost like holding your fi rst-born son. 
Th e most exciting thing that you can 
imagine is seeing land.”

Th e cows were unloaded at a port 
in Seattle and then trucked about 300 
miles to Redmond, Oregon. True to his 
statement to the captain, in four trips 
none of the herd’s 280 cows died. 

Marty and Austin helped unload 
the cows in Oregon before heading 
home to Utah. Th e Mickelsons had 
a week to prepare for their next trip. 
Meanwhile, the S.S. Kauai would head 
back to Hawaii. Both Marty’s team and 
the ship would meet up again.

Milking across the Pacifi c
When the cargo ship and Marty 

met again, Marty had 70 lactating dairy 
cows and more equipment and help. 
Th is time he brought his oldest son, 
Th ayne, and Th ayne’s friend, Colby 
Law. Marty also lined the bottom of his 
seven freight containers with a 4-inch 
layer of wood shavings for cow comfort 
and mastitis prevention. He also 
brought fl oodlights for the containers. 

Using both show milkers 
connected by rubber tubing to a 
55-gallon barrel, the three men fi nished 
milking all 70 cows in nine hours, the 
same amount of time it took to milk 30 
cows the fi rst trip. 

“Th e second trip, on the fi rst day, 
the cows were lying down chewing 
their cud. Th e waters were calm, and 
we didn’t have any problems after that 
fi rst load,” Marty says. “Each trip was a 
little better because we knew what we 
were getting into.”

Th e extra equipment meant Marty 
and his team had more time to get to 
know the crew and enjoy the scenery.

Th e ship’s 24 crew members 
had quickly learned about Marty 
and his team on the fi rst journey. In 
subsequent trips, the crew fell in love 
with the fl avored Gossner’s shelf-stable 
milk Marty brought with him. Th e 
milk, a product of a milk and cheese 
processing plant in Logan, Utah, paid 
dividends in the form of future help or 
favors from the crew.

Before one of the trips, the ship’s 
fi rst mate refused to sail from port 
until the load order was changed 
to make it easier for Marty to milk. 
Marty’s group also got a tour of the 
bridge and a chance to steer the ship. 
While visiting with the crew, they 
usually chuckled at their sea stories. 

One of the bridge crewmen asked 
Marty if they had any milk snakes in 

his area. He claimed that in the South, 
milk snakes would lie in the grass and 
wait for cows to come by. Th ey would 
then latch onto one of the cow’s teats 
and suck the quarter dry.

“We got a kick out of that because 
he was very serious,” Marty says. “We 
laughed and told him they must only 
be in the South, because it’s too cold in 
the winter in our area for milk snakes 
to survive.”

Th at story and others from the 
journey still make Marty and his 
boys grin and chuckle. Th ey still 
occasionally call each other shipmates.

“It was a bittersweet vacation,” 
Th ayne says. “It wasn’t my favorite, but 
I would do it again.”

Marty agrees, although he says 
if he did it again he’d take longer to 
move the herd and only move dry 
cows. He has since received other calls 
from dairies in Hawaii that are going 
out of business or would like to sell 
their cows. And current production 
trends suggest there will probably be 
even more opportunities in the future. 
Th e National Agricultural Statistics 
Service (NASS) recently reported 
Hawaii’s milk production in April was 
4.7 million pounds per month with a 
herd population of 4,500, a 20-percent 
decrease already from the state’s herd 
size at the end of 2005. Pacifi c Business 
News recently reported most of the 
milk produced in Hawaii is used for 
cream or ice cream. Fluid milk for 
consumption is regularly brought 
in from the West Coast on the same 
cargo boat Marty and his temporary 
herd piggybacked for four weeks one 
summer. 

“At fi rst I didn’t think I’d do it 
again, but I would,” Marty says. “Maybe 
its like a woman having a baby; after 
a couple of years you look back and 
think, ‘Well, it wasn’t that bad.’”  PD

Marty Mickelson of Lewiston, Utah, uses a show milker to milk one 
of 70 cows during one of four weeklong trips in 2004. Mickelson was 
transferring a dairy herd from Hawaii to Oregon.  Photo courtesy of Marty Mickelson.
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from dairies throughout the United States since 1982. 
Usually he pulls his cattle behind a blue Dodge pick-up 
with a 30-foot cattle trailer. In almost 25 years, he 
says he has put nearly 2 million miles on fi ve different 
pick-ups while delivering cattle. However, that mileage 
doesn’t include the more than 10,000 miles he traveled 
in cattle containers between Hawaii and the West 
Coast during the summer of 2004. 

“Two days into the fi rst trip while standing in the 
freight container, I wondered why in the heck I ever 
did this,” Mickelson says. “I thought, ‘My next trip to 
Hawaii is going to have nothing to do with cows.’” Reprinted from August 2006
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Get the most from your corn silage
Jerry Weigel for Progressive Dairyman

basic body functions, including 
milk production. These microbes 
love forages. The problem is that 
we cannot supply the cow with 
enough forage to help her produce 
to her genetic potential. So we 
need to supplement the diet with 
concentrates, primarily in the form 
of corn and grain co-products. The 
breakdown of these ingredients 
inside the rumen tends to create 

PD EXCLUSIVE

If we’re going to manage the 
dairy cow for optimum productivity 
and health, we cannot ignore 
the rumen. It is the center of all 
functions inside the cow. But keeping 
this vital organ working at peak 
efficiency is a delicate balancing act. 

Microbes inside the rumen 
are responsible for breaking down 
feed and converting it into the 
essential nutrients used to maintain 

acids that are not beneficial to the 
rumen microbe population. 

So how do we achieve a happy 
medium? If we feed too much forage, 
the cow doesn’t have enough energy 
to meet production needs. And if 
we supply too much energy through 
corn and other grains, we upset the 
rumen environment and create a 
negative health situation. 

What we’ve learned through 

recent research and on-farm studies 
is that the right ration can achieve 
high milk production and still 
maintain rumen health. This article 
will discuss how corn silage can help 
achieve that nutritional balance.

Why corn silage?
On some farms we’ve seen corn 

silage reach almost half the ration, and 
for good reason. New hybrids exist that 
are bred to exhibit traits that make 
corn silage a very attractive forage, 
especially in light of today’s high corn 
prices. Some of the positive attributes 
that corn silage offers include:

• High-energy 
It’s no secret that energy is 

probably the most important nutrient 
cows need throughout lactation to 
achieve high levels of production. 
After calving, energy is one nutrient 
that we are not able to provide enough 
of for cows to avoid losing body 
condition. The less time cows spend in 

so quality corn silage can help boost 
dry matter intake (DMI). This is 
especially important for fresh cows 
because we have a hard time getting 
them to eat after calving. If we are 
able to boost intake during early 
lactation, we have fewer metabolic 
disorders and have an overall more 

by Leigh Rubin

“Honey, does this dress make me look 
fat enough?”

Creators Syndicate, Inc. rubes2@earthlink.net
www.creators.com

U.S. Registered Holsteins
are the world’s number one 
choice for more milk, more 
profi ts and more value.

In a Penn State study published in the Journal of 
Dairy Science, a herd of 100 Holstein cows generated 
$31,221 more income over feed costs per year 
compared to a 100-cow Jersey herd. A Holstein herd 
of 3,000 cows would gross $109,462 more per month 
than a 3,000-cow Jersey herd.
 
Registered Holsteins
butterfat than any other breed or combination of 
breeds. They also provide a greater profi
matter what your market or herd size may be.
 
Registered Holsteins

Increase Your Milk Check by 
$31,000

Increase Your Milk Check by 
$31,000
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If we’re going to manage the 
dairy cow for optimum productivity 
and health, we cannot ignore 
the rumen. It is the center of all 
functions inside the cow. But keeping 
this vital organ working at peak 
efficiency is a delicate balancing act. 

Microbes inside the rumen 
are responsible for breaking down 
feed and converting it into the 
essential nutrients used to maintain 
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of 3,000 cows would gross $109,462 more per month 
than a 3,000-cow Jersey herd.
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butterfat than any other breed or combination of 
breeds. They also provide a greater profi
matter what your market or herd size may be.

Registered Holsteins

Increase Your Milk Check by Increase Your Milk Check by Increase Your Milk Check by Increase Your Milk Check by Increase Your Milk Check by 

profitable cow, not to mention more 
productivity throughout lactation.

• Consistency 
Dairy cows crave consistency 

• Easy-to-manage 

variation.

• Protein costs 

The corn silage you’re feeding today bears little resemblance to the corn 
silage available to you even as recently as a decade ago.  Photo by PD staff.

“ After calving, 
energy is one 
nutrient that we are 
not able to provide 
enough of for cows 
to avoid losing 
body condition. 
The less time 
cows spend in the 
resulting negative 
energy balance 
the more time they 
spend producing 
high volumes of 
milk.  

Large range of disc
models available  

Approximately 10% of the 
nation’s milk is produced by 

our clients in 27 states.

Genske, Mulder & Company, LLP
Certi� ed Public Accountants

“Right for you...Right for your Industry.”

This is our 9th annual illustration explaining why
Dairy Producers MUST support a national “C.W.T.” program!

April 1996* January 2008* Change

 uid milk $2.50/gallon $4.75/gallon +90%

Retail cheddar cheese $2.30/pound $4.80/pound +109%

Producer pay price $12.10/cwt. $17.90/cwt. (EST) +48%

Average producer pay price needed to keep up with retail price increases: $24.81/cwt.
Are dairymen getting a fair share of the retail dollar?

Why dairymen should have a coordinated marketing plan:
1. To satisfy targeted markets - both domestic and foreign. 3. To earn a satisfactory return to the owners.

2. To approach decision-making from a systematic view of 4. Marketing textbooks say that goals 1-2-3 can only be met if
everyone works together.

Services:
• Accounting
• Bookkeeping
• Business Organization
• Cash Flow Projections
• Computer Installation
• Estate Planning
• Income Tax Consulting 
   & Preparation
• Profi tability Improvement
• Promoting Higher Milk Prices

Consulting Partners:
Gary Genske, C.P.A.
Paul Mulder, C.P.A.
Albert Nunes, C.P.A.
Robert Burroughs, C.P.A.
Wayne Cunningham, C.P.A.
Glenn Hoagland, C.P.A.
Bruce Miles, C.P.A.
Carla R. Nunes, C.P.A.
Paul Anema, C.P.A.
Danielle D. Emel, C.P.A.
Pete Hoekstra, C.P.A.
Tony Chiang, C.P.A., E.A.
David Beal, C.P.A.
Mike Converse, C.P.A.
Brad Carr, C.P.A.
Joel Eigenbrood, C.P.A.

Costa Mesa

1835 Newport Bl., #D-263
Costa Mesa, CA 92627

949.650.9580
fax 949.650.9585

Employment positions available - Email resume to GaryG@GenskeMulder.com  •  Web Site: www.genskemulder.com
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profitable cow, not to mention more 
productivity throughout lactation.

Dairy cows crave consistency 

enough of for cows 
to avoid losing 
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Get the most from your corn silage, cont’d from page 45

www.progressivedairy.com

Jerry Weigel
BASF Nutrition 

Manager
gerald.weigel@basf.com

silage can help producers find that 
balance between high production 
and optimal rumen health. One 
way to know if this balance is 
being achieved is by reviewing 
management data and watching cows 
and their response to the feeding 
program. By monitoring production, 
intake and cow activity you can 
identify how they are adjusting to 
the ration. For example, if you start 
seeing more displaced abomasums, 
less cud chewing or a dip in 
production, make the adjustments 
needed to keep your cows on the 
right track.

It’s also important for producers 
to take advantage of corn silage 
hybrids that promote feed efficiency 
and rumen health, two areas 
where conventional silage varieties 
sometimes fall short. Research 
completed in 2005 and 2006 by 
Dr. Jim Spain, associate professor 
of animal science at the University 
of Missouri, found that cows fed 
hybrids bred specifically for high-
quality corn silage produced the 
same amount of milk as cows fed 
conventional silage. 

What’s important to know is 
that these cows also ate less feed, 
resulting in a 6 percent improvement 
in milk production efficiency. 
Microbes in the rumen also 
produced 13 percent more volatile 
fatty acids, a very good indicator of 

overall fiber digestibility.
The corn silage you’re feeding 

today bears little resemblance to 
the corn silage available to you 
even as recently as a decade ago. 
The advancements made in plant 
genetics and nutritionally enhanced 
traits make corn silage an important, 
consistent part of dairy rations that 
helps producers achieve a critical 
balance between productivity and 
cow health.  PD

result from high-energy diets, usually 
caused by high concentrate levels. 
SARA can reduce DMI and result in 
lowered production. Lameness and 
poor reproductive function have also 
been linked to energy-rich rations.

• Quality 
Unlike alfalfa quality that can 

change from cutting to cutting, 
corn silage that is grown, harvested 
and stored correctly can be a good 
foundation for a stable ration 
throughout the year. But when 
you have low-quality corn silage, 
whether it be from poor weather 
conditions or improper harvest 
and storage, it can result in an 
unbalanced ration or expensive 
ration because of purchased feed 
ingredients. Diversifying the types 
of silage varieties in the field along 
with promoting proper storage and 
feed-out can help ensure your herd 
gets the best feed available. 

Finding a balance
Feeding high-quality corn 

additional protein will need to be 
supplied. The most common source 
of protein is soybean meal, which 
can be an expensive purchase today. 
Although other protein sources are 
available, the cost of quality protein 
can be quite high.

It is important to note, however, 
that if we grow the right corn silage 
varieties and manage harvest and 
storage correctly, we can reduce 
the need for excess protein. Some 
varieties are higher in protein than 
others because of their genetics. 
These varieties have higher protein 
in the kernels and since the kernels 
make up 40 to 45 percent of the 
silage, the corn silage will have an 
overall higher protein value. The 
silage hybrids with higher protein 
may help you remove some of the 
expensive protein, like soybean meal, 
from the ration.

• Health concerns 
Too much energy can have 

adverse effects on cow health. Sub-
acute rumen acidosis (SARA) can 

 Too much energy can have adverse effects 
on cow health. Sub-acute rumen acidosis 
(SARA) can result from high-energy diets, 
usually caused by high concentrate levels. ”

Ready, 
Aim, 

Mooo.

WWW.BIGASSFANS.COM 
877-BIG FANS

© 2008 Delta T Corporation dba Big Ass Fan Company. All rights reserved.

No two barns are exactly alike, why should 
your fans be? Big Ass Fans air movement 
solutions come in all shapes and sizes.
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• Humor/ Human interest – Contributing columnists 
 Yevet Tenney, Baxter Black, Mike Gangwer, Ryan Dennis 
 and artists Leigh Rubin and Bob Lang portray the culture, 
 personal convictions and the lighter side of dairying. 

Progressive Dairyman is rated by producers and dairy-related 
professionals as one of the leading industry-specifi c publications.

The mission of Progressive Dairyman is to:

• Provide forward-thinking dairy producers with practical, unbiased 
 dairy operation and cattle feeding articles, management/business 
 tips, timely news, technology updates and thought-provoking opinions. 

• Create an open forum for industry discussion and an easy-to-read 
 magazine of expert information about the dairy industry. 

• Assist dairy producers in improving their profi tability and effi ciency 
 while enjoying the life experiences associated with producing 
 Nature’s perfect food – dairy products. 

2012’s fresh cow 
Do you know her biggest challenges? 
PG. 64

Serving Dairymen Nationwide  |  March 1, 2012  |  Vol. 26 No. 4

Plus

Testing, testing … 
Find the antibiotic residue test that is right for you and 
that matches your dairy’s treatment protocols.  PG. 54

Scrap USDA’s IOFC 
Read why the ag department’s IOFC is outdated and about 
a new data model for tracking profitability.  PG. 37

Cool stuff we saw 
Editors recap the headline-makers from this year’s 
World Ag Expo.  PG. 42

Whey-ting for the other shoe to drop 
Timely assessment of current pricing in the whey market 
will help you acknowledge risk and manage it.  PG. 30

PDPW turns 20 
The executive director of the 
Professional Dairy Producers of 
Wisconsin addresses how the 
organization has evolved and what 
industry issues its members are 
working on.  PG. 32

Serving Dairymen Nationwide  | March 1, 2012  |  Vol. 26 No. 4Serving Dairymen Nationwide  | March 1, 2012  |  Vol. 26 No. 4

“This is truly a magazine for the progressive dairyman. The 
articles are very relevant to the current situations. I know 
my customers read Progressive Dairyman. I read PD!” 
Eric Danzeisen, Sierra Desert Breeders, Inc., California

• News & events – Current events, commentary and news affecting dairy producers and the industry 
 are included in each issue. Each issue also contains a list of upcoming trade shows and seminars.

• Market reports – This section includes dairy and hay market reports, heifer and replacement 
 prices from auctions throughout the U.S., feed and milk prices, market predictions, wage reports, 
 current A.I. sire summaries and more.

• Management tips – Readers say this section is the most-read section because they want to learn 
 how to teach and manage employees who now do some or all of the tasks they once did themselves.

• Themed content – Throughout the year, editors focus attention on topics that interest readers. See 
 the editorial calendar on page 14 for 2013 topics.

• Dairy Stats/State of the industry
• Christmas issue/Best of 2013

Editors and contributing writers seek out, interview and 
write about hardworking, successful dairy producers and 
the issues that impact their livelihoods.

Dawn Noble
Lone Chestnut Farms
Burlington, Wisconsin

Respected industry and university contributors

© 2012 Progressive Dairyman

Illustrated
by Kevin Brown
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Should the sale of unpasteurized (raw) 
milk be legalized in all 50 states?

www.farmtoconsumer.org

POLLPOLLPD

“Where Innovation
Meets Technology”

Identify Your Dairy Animals Easily 
from the Back End of the Cow

WHEN COMFORT MATTERS!

VISIT

PD HERD HEALTH

Transition cow  
vaccination protocol at

W Diamond & 
Double T Dairies
in Portales, New Mexico
Fresh cow stats
Average daily calvings =  25

*Always consult with your veterinarian about use  
of products as doses may differ according to 
animal needs, challenges and location.

Use a 16x5/8 needle for all subcutaneous (SQ) shots  
and a 18x1.5 needle for all intramuscular (IM) shots.

cow/calving

$9.15
Protocol cost

cow/plus labor

$36
Treatment cost

Unpredictable weather is 
the biggest enemy to herd health 
for Wes Fraze of Portales, New 
Mexico, especially for his two 
dairies’ transition and fresh cow 
management programs. However, 
he’s worked with his current 
veterinarian, Dr. Stevie Smith, to 
develop protocols that keep his fresh 
pens – normal weather permitting – 
“virtually trouble-free.” 

“From February through May, 
the wind may blow 30 mph here 
each day. Or we might get 7 inches 
of rain in one night,” Fraze says. 
“Not all of our dairy’s few cow 

‘We’re not aggressive in our fresh pen,  
but we don’t have to be’
Progressive Dairyman Editor Walt Cooley

problems are weather-related, but many 
are.”

Much of Fraze’s success starts with 
careful attention to dry and close-up 
cows. Including Fraze, three other 
employees – a herdsman and both 
a daytime and nighttime employee 
– work the dairy’s fresh and dry cow 
pens. 

“We probably spend more time in 
our close-up pen than anywhere else,” 
Fraze says. “Basically those close-up 
cows are only without attention for 
maybe two hours per day.”

Fraze moves all dry cows to 
the close-up pen at 255 to 270 days 

pregnant. Each morning the dedicated 
fresh cow pen worker locks up all 
close-up cows to check for those just a 
few days before calving. 

“We’ve been doing this for the last 
three years, and it has really helped our 
freshening program,” Fraze says. 

After calving, a fresh cow enters 
one of four fresh pens. If the cow is 
a Jersey cow from the 4,000-cow W 
Diamond facility, she goes into an 
“early” fresh cow Jersey group. And if 
she is a Holstein or Holstein-cross from 
the 2,000-cow Double T facility, she 
goes to one of two fresh cow groups, 
based on her size. (Crossbred Holsteins 

Product:   Antigen:  
Endovac Bovi  Salmonella typhimurium Bacterin-toxoid
    Re-17 Derived Mutagenically 

Procedural   Dose:   Route:  
comments:   2 cc  Intramuscular (IM)

• For mastitis protection. 
• Used in conjunction with a dry cow therapy tube.
• Vaccination is for protection against gram-negative infection and severe mastitis.

Product:   Antigen:  
Endovac Bovi  Salmonella typhimurium Bacterin-toxoid
    Re-17 Derived Mutagenically 

Veterinarian’s  Dose:   Route:  
comments:   2 cc  Intramuscular (IM)

• For mastitis protection. 
• Third dose for protection against gram-negative infection and severe mastitis.

Product:   Antigens:  
Bovi-Shield Gold FP 5 L5 IBR virus, BVDV types 1 or 2, PI type 3 virus,  
    BRSV, and leptospirosis caused by L canicola,  
    L grippotyphosa, L hardjo, L Icterohaemorrhagiae  
    and L pomona. 

Procedural  Dose:   Route:  
comments:  2 cc  Intramuscular (IM)

• Modified-live vaccination for protection against BVDV and BRSV.

Continued on page 80

www.progressivedairy.com

Dr. Stevie Smith 
Veterinarian 

Dairy Production 
Veterinary Services

steviesmith831@hotmail.com

CALVING
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g Product:   Antigens:  
Scourguard 4KC  Bovine Rotavirus (serotypes G6 and G10)  
    and Bovine Coronovirus Vaccine,  
    Killed Virus-Clostridium Perfringens  
    Type C-Escherichia Coli Bacterin-Toxoid 

Procedural  Dose:   Route:  
comments:  2 cc  Intramuscular (IM)

• Dairy operation recently changed this based on average gestation period.
• Vaccination is for colostrum quality and is boostered for heifers.
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Product:   Active ingredient:  
Dexamethasone   Dexamethasone sodium phosphate 

    Dose:   Route:  
    10 cc  Intramuscular (IM)

Product: 
Bio-Vet probiotic microbial paste, Vitamin B complex, oxytocin

Product:   Antigen:  
Triangle 9 +II BVD  Leptospira Canicola-Grippotyphosa- 
    Hardjo-Icterohaemorrhagiae-Pomona Bacterin 

Procedural  Dose:   Route:  
comments:  5 cc  Intramuscular (IM)

• Dairy’s average calving interval is greater than 365 days (average 385 days).
• A killed vaccine for protection against BVD is used instead of a modified-live  
   to avoid any potential for late-gestation abortion. 
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Product:  Antigens:  
Endovac Bovi Salmonella typhimurium  
   Bacterin-toxoid  
   Re-17 Derived Mutagenically 

Procedural Dose:  Route:  
comments: 2 cc Intramuscular (IM)

• For mastitis protection. 
• Second dose for protection against gram-negative  
   infection and severe mastitis.

Product:  Antigens:  
Ultrabac 7/ Clostridium Chauvoei-Septicum- 
Somubac  Novyi-Sordellii-Perfringens 
   Types C & D
   Bacterin-Toxoid 
   & Hiseophilus Somni 

Procedural Dose:  Route:  
comments: 5 cc Subcutaneously (SQ)

• A clostridial vaccine. 
• Colostridium is ubiquitous throughout the Southwest. 
• Vaccine provides added protection against it.

Product:   Active ingredient:  
Excenel RTU  Ceftiofur hydrochloride  

Procedural  Dose:    Route:  
comments:  2 cc per 100 lbs for 3 days Intramuscular (IM)

• Offered as a treatment only for cows experiencing a difficult calving.
• Administered by herdsman as deemed necessary.
• Dairy operation consults with its herd veterinarian for prescribed, off-lable use.

pounds/cow
75
Milk 
production

no bST use
3X milking
3.6% butterfat 
3.0% protein

and first-calf heifers are a group.) 
Smith says the employees do a 
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Total circulation 27,789 – June 13, 2012
In the Midwest and East Coast editions, we target 100+ cow operations. In the Northwest 
and Southwest editions, we target all dairies. Collectively, these dairies produce more than 
85% of the U.S. milk supply.

Departments (See pages 8-10 for opportunities to participate in these sections.)

I belong to … USDECI belong to...

Year organized ..........................................1995

Members ................................................. 100+

States with member headquarters ..............28 

Vision
A growing dairy industry efficiently and 

consistently meeting customer demands 

worldwide.ProgramsUSDEC’s network of offices in 11 countries 

provides in-country market data, competitive 

conditions and trade contacts; conducts 

market development; works on market access 

and regulatory affairs; encourages research; 

and monitors and contributes to the formation 

of trade policy.

2101 Wilson Blvd., Suite 400
Arlington, VA 222011-703-528-3049www.usdec.org

USDEC

Producer 
Les

Hardesty

U.S. Dairy
Export Council Colorado

Age: Young enough to still be having 
fun and enjoying life.

Location: Greeley, Colorado
My dairy’s history: Sherrill and I are the third generation that has 

marketed milk for consumption. We 
operate two dairies: the 700-cow Painted Prairie Dairy as well as our 

small, educational showcase farm, 
Cozy Cow Dairy.

If I wasn’t a dairyman, I would be 
… Honestly, I’m not sure. I certainly 
would be in the agriculture industry 
in some capacity, as I can’t imagine 
not working with such genuine, compassionate and honest folks. From 

Earth-friendly to neighborly, members 
of the ag community can be depended 
upon in times of need. And that’s a 
good thing, as we are going to need 
each and every one of their farms to 
feed the world in the coming years. 
We are ready for the challenge. 

I have been a member of USDEC 
for … Seven years.

I believe I was elected USDEC chairman because … USDEC members recognize the contributions 
producers made in establishing the 
organization 15 years ago, well before 
most industries fully understood the opportunities to be had in the 

export market. So they support a dairy farmer as chair and also appreciate the experience I have both 
in production agriculture and on the 
processing side. 

My favorite USDEC outpost is … Each of USDEC’s foreign offices 
do a fantastic job representing the 
interests of U.S. dairy producers and 
processors. I have spent more time 
with the Mexico, China and Southeast 
Asia teams and have learned a great deal from the well-connected, 

knowledgeable staff members at those offices. But all of the teams are 
dedicated to expanding sales of U.S. 
dairy products in their respective regions and have highly qualified and 

impressive staff members – many of 
whom have been with USDEC from 
the very beginning. 

What USDEC does best is … Represents the value of U.S. dairy products to consumers the world over, 
creating opportunities for increased 
sales.

I feel valued as a USDEC member 
when … We as an industry find 

a new outlet for our products or introduce a new customer to the world of U.S. dairy. Success comes only after work on so many fronts, 
from sales to technical barriers to trade issues. USDEC is a very effective 

organization and it represents the dairy industry’s interests extremely 
well.

 
An influential person whom I’ve 
met through USDEC is … Tom and Tom: Former USDEC Chairman 

Tom Camerlo, who was years ahead of his time in recognizing the importance of the world market for our dairy products, and USDEC President Tom Suber, who has orchestrated the building of this organization into the premier business that it is today.

My worst struggle in dairying is … Like all dairymen, I struggle with the price volatility of the domestic market. All the more reason we as producers need to become consistent suppliers to markets both inside and outside the United States.

I hope my dairy legacy is … That I leave this already great industry in better shape than I found it when I accepted the challenge of leadership.

My advice to dairymen is … Believe in this industry and its people. 
Know that the export market is real 
and beneficial to us as producers. The world has been turned on to U.S. 

dairy products; they like them and 
they want more. Exports will continue 
to grow and expand our bottom line. 
Especially during difficult spells, we must continue to be optimistic 

about the months and years to come; 
exports are a big part of that bright 
future.  PD

 As a first-rate dairy producer who also runs his own 

processing facility, Les brings a unique perspective to his 

USDEC chairmanship. He truly understands both sides of 

the equation. It’s exactly this kind of experience that we 

need to help grow strong global markets. ”
—Tom Suber, president, U.S. Dairy Export Council (USDEC)
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A growing dairy industry efficiently and 

consistently meeting customer demands 
USDEC’s network of offices in 11 countries 

provides in-country market data, competitive 
market development; works on market access 

and regulatory affairs; encourages research; 

and monitors and contributes to the formation 

2101 Wilson Blvd., Suite 4001-703-528-3049

I are the third generation that has 
marketed milk for consumption. We 
operate two dairies: the 700-cow Painted Prairie Dairy as well as our 

My favorite USDEC outpost is Each of USDEC’s foreign offices 
do a fantastic job representing the 
interests of U.S. dairy producers and 

and Tom: Former USDEC Chairman 

and Tom: Former USDEC Chairman 
Tom Camerlo, who was years ahead of his time in recognizing 

we must continue to be optimistic 
about the months and years to come; 
exports are a big part of that bright 
future.  PD

A snowstorm on a dairy farm – 
with cows needing feed and a way to it 
– is no place for a wheel loader to stop 
working. Today’s dairyman also can’t 
afford a machine that operates poorly. 
So imagine the benefits of a system that 
can tell you precisely, and in real-time, 
what’s going on, or going wrong, with 
your key equipment. 

It’s called web-based machine 
maintenance technology. Available 
on most new construction machinery 
models, the system allows owners to 
locate and monitor the movement of 
their equipment, its daily hours of 
operation and fuel consumption as well 
such troubleshooting data as operator 
habits and efficiencies.

Relying on a network of low-
orbiting satellites and an easy-to-use, 
secure Web application installed on 
your computer, the system downloads 
data every day, or as needed, from your 
machines to your computer – and 
mine. That’s a critical detail. Because 
distributor reps (like me) essentially 
become partners in problem solving 
with dairymen like Gilbert Hurtado of 
Jerome, Idaho.

The general manager of two good-
sized dairies, Hurtado says, “I have to 
keep my eyes on everything these days 
with these milk prices. It helps having 
a loader like that. If I have a problem 
with something, [my rep] will call me 
or e-mail me.” 

For example, he says, “The other 
day my loader was heating up in 
Preston, and I was three hours away. 
So they sent me an e-mail that the 

Is web-based machine monitoring for you?
BY DOUG JOHNSON

loader was heating up and I was able 
to ask, ‘Hey, what’s going on up there?’ 
Sometimes employees don’t look at 
those things.”

Dan Arnold, equipment manager 
for one of the world’s largest dairies – 
Bettencourt Dairies – also values this 
machine oversight. With 13 locations 
and some 50,000 cows to milk, 
Arnold’s crew operates 40 loaders. Six 
have the cost-saving technology.

“We can tell how long the loader 
has been running feed and loads,” he 
says, “or pushing. And how much time 
it’s been idling. I’ve had problems with 
guys that start it and let it idle for half 
an hour, using up warranty time. Plus, 
you’re burning fuel. My big thing is, 
‘Okay, you blow a hydraulic hose or a 
radiator hose and no one is around; it 
burns up.’”

Says Arnold, “I rely on our sales 
rep to keep an eye on this equipment, 
and whenever I suspect our operators 
are not watching their machines, I 
have him print up reports on daily 
operations so I can educate our 
operators and keep them on the correct 
path.”

Having the data translated into 
useful maps, graphs, lists and charts 
for the operators to see themselves is 
helpful. Arnold also appreciates the 
data for other machines in his fleet. 

“I find that if I have another loader 
with the same problem,” he says, “I can 
look back on these records and it saves 
a lot of time.”

The technology tracks meter 
readings, dashboard cautions, 

maintenance 
reminders, the 
machine’s location and movement (a 
nice insurance/safety feature), its travel 
hours, fuel consumption (actual hourly 
and residual), kinds of work hours 
and load frequency. The system also 
produces an operation map (times of 
the day the engine was on/off). 

The family-owned Scarrow Dairies 
has purchased two loaders with this 
technology. It allows them “to keep an 
eye on the loader without physically 
getting on the machine,” says Stacy 
Scarrow, who is concerned about his 
machine’s “extreme” work hours. 

“We can make our plans for our 
maintenance man,” he says, “without 
having to rely on the operators to keep 
track in a timely manner.” 

And when trouble strikes, “We can 
have the service guy or mechanic call 
it up on his computer and look at his 

codes. We don’t have to guess at the 
problem,” he says.

Spending $25,000 to $30,000 
monthly in diesel, Scarrow also likes 
his ability to “pull up monthly and 
annual reports of maintenance and fuel 
consumptions” to strategize the budget.

He figures, “We can probably cut 
down the idling time by half to save 
some fuel.”

As general manager of Magic 
Valley Composting, Ray Silene works 
closely with the local dairy industry. 
He, too, praises the technology.

“I don’t have to rely on the 
operator to tell me what’s going on 
with our investment,” he says. “I can 
access data 24/7 anywhere in the 
world. And I can rest assured that if 
we are not monitoring [the data], our 
dealer is.”  PD

To learn more about this technology, visit these websites:  
Komatsu – Komtrax Fleet Monitoring System
http://www.komatsuamerica.com/komtrax

Caterpillar Fleet Management Software 
(VIMS) Vital Information Management Systems
http://www.cat.com/cda/layout?x=7&m=341779&id=1905021

JohnDeere – Fleetcare (JDLink)
http://www.deere.com/en_US/cfd/construction/deere_const/service_
support/fleetcare.html

Volvo – CareTrack
http://www.volvo.com/constructionequipment/na/en-us/partsservice/
caretrack/caretrack.htm

djohnson@modernmachinery.com
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On April 20, 1862, Louis Pasteur 
tested his theory of heating liquids 
below boiling point to kill most 
bacteria and molds present that 
eventually lead to spoilage. This 
process later came to be known as 
pasteurization. 

First used in the U.S. in the 
1890s, pasteurization was used 
to prevent the spread of bovine 
tuberculosis and brucellosis through 
milk consumption, but it did not 
become widespread until the 1920s, 
when it was deemed “one of the major 
breakthroughs in public health.”

Grade A Pasteurization was 
adopted as federal policy in 1924. 
It wasn’t until 1987 that legislation 
limited interstate commerce of 
unpasteurized dairy products.

Today, anyone who owns a 
cow, goat, sheep, etc. may consume 
unpasteurized – or raw – milk from 
that animal without penalty. However, 
the ability to sell that milk to another 
person legally varies by state.

As more and more consumers 

milk be legalized in all 50 states?

q  Yes           No
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What do you get when you cross a hoof with superglue and a neon-colored hoof block? A new, short-term fix for treating mild hoof sores, say hoof trimmers who have used Shoof International’s Walkease hoof block. “It’s a great, temporary fix for when you want to get her off her claw for a short period of time to let it heal,” says Brandon Beavers, owner of Beavers Hoof Care Service in Lebanon, Kentucky. “I use them anywhere from five to 10 times a week.”These new hoof blocks are made from ethylene vinyl acetate, otherwise known as EVA foam. The material has been used for years to make everyday objects such as yoga mats, sports equipment padding and sandals. Because the foam blocks are made from a shock-absorbent material, Beavers says that it takes some strain away from a cow’s leg joints and muscles. “It isn’t as hard or abrasive as wooden blocks.” 
The new foam hoof blocks stick for anywhere from one week to 14 days, but they aren’t meant to compete against wooden and hard rubber blocks. “The alternatives (wood blocks) still have a very significant place for serious lameness,” says Peter Griffiths, inventor of the new product. “The Walkease hoof blocks just give an option for an early intervention of treating the hoof.”

New foam block offers early intervention for hoof careProgressive Dairyman Staff Writer Kelsey Holter
says Beavers. “In the week to two-week range, you know the block is going to come off and the animal is going to be fine.”

A hoof trimmer or an on-farm herdsman applies the foam hoof block much like he would a wooden one. He starts by cleaning and leveling the healthy claw of the hoof with a giant nail file, called a surform rasp. Then, he applies the one-step “superglue” to the block, presses the block onto the clean claw and holds it for about 10 seconds.  He releases the leg, letting the cow put pressure on the block to complete the application process. 
The foam blocks come in three 

medium or large hoof size. They can be 

normal strength,” Griffiths says. Three years ago, Griffiths decided that there was no alternative for wooden blocks and temporary hoof care. So, after coming up with the idea for the foam block, it took two years of conducting many tests with different materials and glues for the Walkease to be at the point of exceeding the company’s expectations. As for the name?
“We had a bit of a competition in the company amongst the staff, and then the managing director’s wife came up with the ‘Walkease’ idea because it quite well describes how it makes the animal walk – easily,” Griffiths says.Griffiths also says that the blocks are durable in any type of climate. The blocks have been tested to last the average week time period on all surfaces from grass to concrete. The block absorbs little moisture and has no known negative effects on the environment or handlers. After falling off, they can be thrown out with the trash. 

 “Because it is economical and easy to fit, they can treat the animal early, rather than leaving it until it’s a more serious situation,” Griffiths says. “So the animal that has been treated early can carry on, producing effectively in the herd.”  

Shoof 
International 
has recently 
introduced 
inventor Peter 
Griffith’s new foam hoof block into the U.S. 

800-336-5299
www.productsgroup.com

This doesn’t work.

We also offer: Portable Loading Chutes, Horsetrimming Chutes,and Metal Calf Pen Fronts w/Lock-ups & Automatic Grain Feeders

Brazil for your
recent orders!

Issue 11 • July 21, 2010 

Progressive Dairyman 

41

Protocol feature – A visual look 
at the successful animal health 
SOPs used by a dairy producer 
and his or her vet. 

PD poll – A point-counterpoint opinion 
discussion of a leading industry issue, 
including dairy producers’ thoughts on the matter. 

New technology – An article featuring a new product or service, its 
creators and how early adopters are using it.

Nutrition feature – An article and accompanying graphics display a 
high-production dairy’s ration components, nutritional analysis, cost 
and total milk production output.

Online recaps – Short summaries of popular articles originally 
published at progressivedairy.com

I belong to – A personality feature of 
a dairy producer and the association, 
co-op or other organization to which he 
or she belongs.

Mechanic’s Corner – An every-issue 
column discussing ag equipment 
maintenance, care and new technology.

Progressive Dairyman is also mailed to allied industry members. These 
dairy veterinarians, nutritionists, consultants, educators and suppliers 
infl uence dairy producers in the practices they adopt and the products 
they use. Progressive Dairyman is mailed to all dairy-focused members of 
American Association of Bovine Practitioners (AABP) and Dairy Calf & Heifer 
Association (DCHA).
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In your own words – Short quotes 
from dairy producers about production 
techniques and industry issues. 

3 Open Minutes – A question-and-answer 
feature with leading experts and producers 
about forward-thinking dairy topics. 

5 Things I Can’t Do Without – This 
department highlights products and services 
that dairy producers attest they use on their 
operation and wouldn’t give up. 

In your own words...

Rocky Gingg
Del Rio Dairy
Friona, Texas

The volatility of both milk prices and feed.Nik Sutter
Fertile-Ridge Dairy LLC

Mount Horeb, Wisconsin

Volatility is the biggest concern in a lot of different ways – not just feed, not just milk, but growing operations not knowing what land values are going to do; not knowing what credit availability is going to be in the next five years. While many of us have plans, I know that there are others that don’t. It’s just scary to think if a lot of different risks occur at the same time, what might happen to some of us.

What most concerns you about the dairy industry in the next five years?

Want to share your opinions with 
fellow Progressive Dairyman readers? 
E-mail PD Editor Dario Martinez at 
dario@progressivedairy.com or call 
(208) 324-4860. 

Let us know which topics you 
want to see covered in upcoming 
“In your own words...”

The diminishing confidence consumers have in the products we provide for them. That alarms me. We need to get back to educating that we are working diligently to provide safe and wholesome products.

The volatility of the industry is most concerning. The 
future is certainly not certain and so we’re having to take 
steps to make sure that we have a future for ourselves 
and our children in the industry.

John Dovin
Dovin Dairy Farms LLC

Oberlin, Ohio

Jordan Leak
Jerome, Idaho

Photos by Karen Lee.
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Rocky Gingg
Del Rio Dairy
Rocky Gingg
Del Rio Dairy
Rocky Gingg
Friona, Texas

The volatility of both milk prices and feed.

Want to share your opinions with 
fellow Progressive Dairyman
E-mail PD Editor Dario Martinez at 
dario@progressivedairy.com or call 

The volatility of the industry is most concerning. The 
future is certainly not certain and so we’re having to take 

affect positive change with a positive 

attitude, positive messaging and data. 

Those really are the three tools for 

success. 

Do you think the milk price 

downturn that we’ve been 

experiencing was a factor or 

a non-factor in producers’ 

engagement?

MARSH: There is probably 

no other state in the country 

with the environmental regulations 

of the nature that we’ve got here in 

California, and our producers work 

their tails off to be in compliance 

every day, but then to have someone 

discount all their effort is what I think 

triggered many folks to respond. 

Clearly, feelings are still pretty raw 

because producers are still struggling 

through this financial nightmare we’ve 

been in. Doubtless that had a role, 

but even if we had been in 2007 with 

a strong milk price and this exhibit 

came out, I think producers would 

have let the aquarium know just as 

well how they felt about it.

If you were to do it over 

again, is there anything that 

you would have changed 

about how the story played 

out? 

GIAMBRONI: I think that we 

felt like this was a real best-case 

scenario for a situation like this. 

The reception we received from the 

aquarium was very open. They didn’t 

try to put us off. We really don’t 

consider this completely over, either. 

This has opened a dialogue with the 

aquarium that we are continuing. I 

think that things worked out in a way 

that definitely doesn’t always happen, 

so we were very fortunate.  PD

concerns were critical to getting 

the exhibit changed? 

GIAMBRONI:  Absolutely! Dairy 

producers who voiced their 

concerns were important to the 

success of this campaign.

What information was 

inaccurate?

MARSH: It appeared to us that 

a lot of the information that the 

aquarium was sharing was perhaps 

taken from the original United 

Nations’ FAO report, “Livestock’s 

Long Shadow.” Fortunately, for us, we 

also have some research and some air 

quality researchers here in California 

that have been on the cutting-edge 

of trying to make some changes to 

that FAO report. I think that helped 

us buttress our position with regard 

to working with the folks at the 

aquarium because really the science 

was different from what they had 

portrayed. 
They were also trying to talk 

about alternative energy and 

renewable energy. I think they were 

a little bit surprised when we told 

them that it is virtually impossible 

to build a methane digester on a 

dairy in California today because of 

conflicting regulations between air 

and water quality, even with a demand 

for more green energy from California 

Assembly Bill 32. 

What can others who want 

to defend dairy’s image learn 

from this specific success 

story or case study?

GIAMBRONI: It is important to 

engage and focus on the positive. 

For dairy we have a lot of terrific, 

positive stories to tell that have the 

data behind them. They didn’t just 

change the text of their exhibit 

because we said that we don’t like it; 

we had the data to back it up. When 

you are dealing with reasonable 

people, and there are some groups 

that might be unreasonable, go in to 

Earlier this year the Monterey Bay 

Aquarium in Monterey, California, 

opened a new exhibit about climate 

change. The exhibit originally 

encouraged visitors to reduce their 

consumption of milk and meat to 

mitigate climate change and featured 

a dairy cow statue wearing a gas mask. 

On behalf of dairy producers, the 

California Milk Advisory Board and 

Western United Dairymen led an effort 

to change the exhibit, which resulted 

in changes to the exhibit’s message and 

the removal of the gas mask. Editor 

Walt Cooley discusses how the two 

groups did it.

Describe why dairy cows 

were featured in an 

aquarium’s exhibit.

GIAMBRONI: The initial exhibit 

was focused on climate change 

and how what happens on the land 

affects the sea. It suggests positive 

things people are doing to make a 

difference and what everyday citizens 

could do to reduce their carbon 

footprint. 
However, there was this portion 

of the exhibit that called out dairy as 

a major climate change contributor. 

The aquarium used an image that 

they thought would provoke a 

conversation, which was a cow with 

a gas mask, and they also had a lot of 

negative messaging about dairy and 

its contribution to climate change. 

It did not really reflect all of the 

positive things that our industry has 

done and continues to do to decrease 

dairy’s carbon footprint and increase 

efficiencies. 

So tell me how was the 

existence of the exhibit 

brought to your attention? 

GIAMBRONI:  I don’t know the 

exact date that it opened, but 

it opened before Earth Day. We got 

a few calls from producers who said, 

“Have you seen this exhibit? It has very 

negative messages about dairy.” 

MARSH: I was home on a Saturday, 

and I got a call from one of my 

board members. He said, “We’ve got 

a problem with the Monterey Bay 

Aquarium.” And he said that there 

was a gas mask on a cow, and the 

aquarium was telling people not to 

consume dairy products and not to 

consume beef. My board member’s 

comment was: “What are we going to 

do about it?” We started looking into 

it and gathered as much information 

as we could and then contacted the 

California Milk Advisory Board, 

which works on issues management 

on behalf of our industry. We put 

together a strategy to try to see if we 

could get some changes made. 

What was your strategy?  

GIAMBRONI: The overall strategy 

was to educate and also open 

a dialogue with the aquarium. We 

wanted to go about it in a positive way 

to share information and see if we 

could effect change with a reasonable 

discussion. What we initially did was 

call them. We said, 
“We would like to sit down and 

talk. We’ve seen the exhibit, and you’ve 

heard from producers. But we want to 

talk with you one-on-one and share 

information you might not have had 

when you put the exhibit together.” 

We wanted to talk about some of the 

concerns we had with the imaging. 

Was that first phone call 

confrontational or were 

they open to a sit-down 

discussion?

GIAMBRONI: We have been very 

pleased with the reaction of the 

aquarium. They immediately took our 

calls, and we had a meeting within a 

week of the initial call. That is often 

very difficult with people’s schedules. 

We met with the management team, 

and it was a very open dialogue. 

They were surprised at some of the 

reactions from producers because the 

most controversial image was the gas 

mask, which was something they had 

intended to be a conversation-starter. 

We shared our concerns that it had left 

an indelible negative image of dairy. 

The day that we met was the day the 

new United Nations’ FAO report on 

climate change came out. So we were 

able to provide some recent data on 

dairy’s contribution to climate change, 

including dairy’s shrinking carbon 

footprint and how modern, efficient 

dairies, like we have in California, 

actually help with sustainability. 

MARSH: It was also very evident to me 

when we were meeting with the folks 

at the aquarium that they had heard 

from a number of producers who were 

raising concerns about the nature of 

the exhibit.

These concerns, were they 

letters, phone calls, both?

GIAMBRONI: Phone calls, e-mails 

and a Facebook page dedicated to 

the issue.

So producers sharing their 
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Read this article 
online to see more 
before-and-after 
pictures of the 
aquarium’s exhibit. 
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steps to make sure that we have a future for ourselves 
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comment was: “What are we going to 
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it and gathered as much information 
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mask, which was something they had 
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I  can’t  do  without
With the present economic crisis, farmers 
still need supplies and support, and Fred 
McGuillvray is no exception. After moving his 
dairy to three different Pennsylvania locations, 
McGuillvray has finally settled in Newville, 
Pennsylvania, and made the life he always 
wanted – owning a milking herd of 100 Holsteins. 
He explains who and what keeps his business 
moving. 

Smith’s Implements Inc.
For a dairy farmer hauling his own manure, planting and harvesting different crops and taking care of all the other daily duties on the farm, this local John Deere dealership has a very important role in McGuillvray’s farm. “We can’t operate without them,” McGuillvray says when talking about the dealership. “We go to them a lot, especially in the summer because that is when bearings go bad and parts wear out.” 

Crop insurance
“I’m in an area of Pennsylvania where you never know when it is going to rain, which means trouble come growing season,” McGuillvray says. On 270 acres of land, McGuillvray grows corn, soybeans and alfalfa for his herd. “I just don’t know how some farmers get by without crop insurance because if there is a catastrophe they don’t have anything to cover their loss.” 

Work ethic
McGuillvray grew up on a dairy in New Jersey, where he says his parents, Fred and Barbara, taught him a strong work ethic at a very young age. He views a good work ethic as something that every dairy farmer has to have. “If you don’t want to work, you are going to be in trouble as a dairy farmer,” McGuillvray says. “Finding laborers with strong work ethic is hard, especially in a society where everyone wants a high-paying desk job.” He also says that he is very thankful for the hands-on dairying skills invested in him by his loved ones. 

Milk company
McGuillvray is a member of the Maryland & Virginia Milk Producers Cooperative Association, based out of Reston, Virginia. “You want to get the most for your milk, and they are one of the better-paying companies,” McGuillvray says. “Without someone there to market the products, there would be no place for dairy in the economy.” He deals directly with the company’s local representative, Steve Cornman, on a regular basis and also takes advantage of the company’s supply warehouse when they have the right prices on calf hutches and milk replacer. 

A baby monitor
After losing a cow and her calf during a calving that began in the middle of the night, McGuillvray made sure it didn’t happen again. He found a baby monitor at a yard sale for $8 and leaves the monitor in his bedroom right next to his alarm clock. McGuillvray says the monitor has saved him from having to physically go out into the barn in the middle of the night for routine checks and has also preserved the lives of numerous calving heifers and their calves. McGuillvray says that knowing what to listen for is the key to this simple addition. “The sounds of birthing, straining grunts and pushing noises are what you want to listen for,” McGuillvray says. “Just beware of the cat fight in the middle of the night.”  PD

McGuillvray is very thankful for the hands-on dairying skills invested in him by his loved ones.  Photos by Sarah Caldwell.

objects such as yoga mats, sports equipment padding and sandals. Because the foam blocks are made from a shock-absorbent material, Beavers says that it takes some strain away from a cow’s leg joints and muscles. “It isn’t as hard or abrasive as wooden blocks.” 
The new foam hoof blocks stick for anywhere from one week to 14 days, but they aren’t meant to compete against wooden and hard rubber blocks. “The alternatives (wood blocks) still have a very significant place for serious lameness,” says Peter Griffiths, inventor of the new product. “The Walkease hoof blocks just give an option for an early intervention of treating the hoof.”

The foam blocks come in three 
quite well describes how it makes the animal walk – easily,” Griffiths says.Griffiths also says that the blocks 

introduced 
inventor Peter 
Griffith’s new foam hoof block into 

Issue 11 • July 21, 2010

including dairy producers’ thoughts on the matter. 

PD NUTRITION

High-cow ration at

Thole Ag Inc. 
in Aviston, Illinois

Total pounds 
of DM fed 
per cow:

54
pounds

DM Nutrient Analysis (DM %)

Dry Matter %
Crude protein %
Fat %
NEL
ADF
NDF

Calcium
Phosphorus

Sodium
Magnesium

Potassium %
 

*All amounts listed according to an as-fed basis. Ration scale 1:67. 
†Soybean hulls, soybean meal, SurePro (lysine), blood meal, 
MEGALAC, tallow, Diamond V XP yeast, DCAD Plus, SelenoSource, 
Rumensin, trace minerals. pounds/cow

83
Milk 
production

no bST use
2X milking
3.85% butterfat 
3.15% protein
220,000 SCC cow/day

4 .40
Cost

$
Grain mix: 15 pounds†

High-moisture corn:  
3 pounds

Corn gluten pellets:  
5 pounds

Protein Analysis (DM %)
Forage NDF % 22.66
Forage DM % 60.51

www.progressivedairy.com

Dave Lidy 
Total Livestock 

Services
dlidy@madisonfs.com

Can you imagine three different 
feeders mixing up your dairy’s 
ration four or five times per day and 
getting it exactly right every time? 
Nearly impossible, some would say. 
Nutritionist Dave Lidy says he’s seen 
how it’s done, and it’s the reason he’s 
most proud of his clients at Thole 
Ag Inc., a 625-cow dairy in Aviston, 
Illinois.

“There’s no guess work when it 
comes to what the cows will receive 
load after load,” Lidy says. “I don’t 
know if there is anything I want 
them to do that they’re not doing.” 

Thole Ag Inc. is a partnership 
between four Thole brothers – Dan, 
David, Dale and Darryl. Each 
brother specializes in different areas 
of the farming operation. Dan is the 

‘Their worst feed is better than average TMR’
Progressive Dairyman Editor Walt Cooley

dairy’s day-to-day feed manager. Lidy 
has been working with the Tholes for 
more than a decade. He says the dairy’s 
nutrition program lets each of the 
brothers do what they do best – dairy 
and farm. 

“Their strategy is to put all of the 
most expensive purchased feeds in 
one bin. They pay a little extra for that 
convenience, but it pays for itself by 
minimizing shrink and limiting on 
farm mixing errors.” Lidy says. “I advise 
them when we should be changing 
ingredients or locking in contracted 
feeds. It lets them focus on the cows 
and the farm.” 

Feed is delivered as-needed about 
every six hours. Each of the brothers 
watches for an empty bunk before 
mixing up a 17,000-pound batch of 

fresh feed. Lidy says he believes this 
reduces sorting and feed refusals. 

“That’s extra effort on their part,” 
Lidy says. “But I think they get more 
dry matter intake and milk because of 
it.”

Even with the labor-intensive 
feeding program, the dairy still 
averages 1.5 million pounds of milk 
per full-time employee. Each of the 
brothers is trained to check for slight 
changes in TMR moisture content and 
adjust each batch accordingly. Lidy says 
that to double-check ration delivery 
accuracy he will use a shaker box once 
per month to observe particle sizes in 
the ration. 

“They are all really good at 

Wheat straw: 1 pound

Molasses:
2 pounds

Continued on page 62

Issue 3 • February 9, 2010 Progressive Dairyman 61

Why do we focus 
on 100+ cow 
dairies?

100+ cow
operations produce

86.4%
of the total U.S.

milk supply
10
TIMES
MORE
BUYING
POWER
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In mailbox
Ad order 
deadline

Editorial calendar
Editorial 
deadline

Special inserts Extra distribution

Issue 1 1/1/13 12/5/12
Dairy & employee management
Focus topic:  A.I. & breeding
Offi cial World Ag Expo dairy pre-show issue

11/14/12 Keystone Farm Show

Issue 2 1/21/13 12/21/12
Raising healthy, productive replacements
Focus topic: Cow comfort, cooling & facilities
Manure handling

12/5/12
PDPW Annual Business 

Conference Program 
World Ag Expo Show Map

Pennsylvania Dairy Summit
NCBA Show
Ag Connect

Issue 3 2/11/13 1/16/13
Managing fi nances, margin and risk
Focus topic: Feed, forages, grazing & nutrition
Offi cial World Ag Expo dairy show issue

12/21/12
World Ag Expo

New Mexico Ag Expo
New York Farm Show

Issue 4 3/1/13 2/4/13 Fresh cow health & animal welfare
Focus topic: Hoof care 1/16/13

Western United Dairymen
Western Dairy Management Conference

PDPW Annual Business Conference

Issue 5 3/21/13 2/22/13
State of the dairy industry
Focus topic: Herd health & working with your vet 
Manure handling

2/4/13 U.S. Dairy Stats Poster
Dairy Calf and Heifer Conference

Wisconsin Public Service Farm Show
Central Plains Dairy Expo

Issue 6 4/11/13 3/15/13 Cow comfort, cooling & facilities 
Focus topic: Feed, forages, grazing & nutrition 2/22/13

Issue 7 5/1/13 4/5/13 Reproduction, breeding & A.I.
Focus topic: Calf & heifer raising 3/15/13

Issue 8 5/21/13 4/25/13
Peak production & milk quality 
Focus topic: Hoof care
Manure handling

4/5/13

Issue 9 6/11/13 5/14/13 Dairy Month
Focus topic: Herd health & working with your vet 4/25/13 Dairy Producers of New Mexico

Issue 10 7/1/13 6/5/13 Rations & nutrient formulations
Focus topic: Cow comfort & cooling 5/14/13 3i Show

Issue 11 7/21/13 6/25/13
Quality silage & feedout
Focus topic: Hoof care & implements/equipment
Manure handling

6/5/13 Wisconsin Farm Technology Days 
Empire Farm Days

Issue 12 8/11/13 7/16/13 Milk quality, parlors & dairy equipment
Focus topic: Herd health & working with your vet 6/25/13 Ag Progress Days

Issue 13 9/1/13 8/6/13
Calf management
Focus topic: A.I. & breeding
World Dairy Expo preview

7/16/13 AABP Annual Business Conference 

Issue 14 9/21/13 8/26/13

Progressive technology & equipment
Focus topic: Feed, forages, grazing & nutrition
Manure handling
World Dairy Expo show issue

8/6/13 World Dairy Expo

Issue 15 10/11/13 9/13/13 Dry & transition cows
Focus topic: Cow comfort & hoof care 8/26/13 Sunbelt Ag Expo

Issue 16 11/1/13 10/7/13 New facilities, equipment & business planning
Focus topic: A.I. & breeding 9/13/13 United Dairymen of Idaho

Issue 17 11/21/13 10/25/13
Women in dairying
Focus topic: Calf & heifer raising
Manure handling

10/7/13 Amarillo Farm and Ranch Show 
Midwest Dairy Expo

Issue 18 12/11/13 11/13/13 Christmas issue & Best of 2013 10/25/13

 EDITORIAL 
CALENDAR2013
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1X per year net rate

All regions Any two of the four regions Western U.S. East Coast or Midwest Northwest or Southwest

Size Black & white Color Black & white Color Black & white Color Black & white Color Black & white Color Black & white Color

Full $3,709 $4,452 $3,139 $3,767 $2,568 $3,083 $1,998 $2,398 $1,655 $1,987 $1,143 $1,371

3/4 $2,967 $3,561 $2,512 $3,014 $2,056 $2,466 $1,599 $1,918 $1,325 $1,589 $913 $1,097

Jr. $2,411 $2,893 $2,041 $2,450 $1,670 $2,004 $1,300 $1,560 $1,076 $1,292 $743 $891

1/2 $2,115 $2,538 $1,790 $2,147 $1,464 $1,757 $1,139 $1,366 $944 $1,133 $651 $782

1/3 $1,521 $1,826 $1,287 $1,545 $1,055 $1,265 $820 $1,007 $679 $815 $469 $562

1/4 $1,261 $1,514 $1,068 $1,282 $874 $1,048 $680 $816 $563 $676 $388 $467

1/6 $928 $1,114 $785 $942 $643 $771 $500 $599 $415 $498 $286 $344

1/8 $780 $936 $661 $792 $540 $648 $420 $505 $349 $418 $241 $289

1/12 $594 $714 $504 $604 $412 $493 $321 $384 $266 $319 $184 $221

1/16 $446 $536 $378 $453 $309 $371 $241 $289 $199 $240 $138 $166

All regions

1X per year net rate

National

Size Black & white Color

1/4  $1,072  $1,287 

1/6  $789  $947 

1/8  $663  $795 

1/12  $505  $607 

1/16  $379  $455 

Per column inch $115 $135

Line ads
($30 minimum)

$2 per word NA

MARKETPLACE RATES

National

DISPLAY AD RATES

Western U.S.

OR OR

Any two of the four regionsAny two of the four regionsAny two of the four regions

FREQUENCY DISCOUNTS
You can regularly change ad size and/or content and still 

qualify for discounts. Round rates to nearest dollar. You can 
combine frequencies from all of our publications.

 3x = 7% 12x = 20%
 6x = 10% 18X = 25%
 9x = 15% 24X = 28%

Prices are in addition to the total ad cost. No discounts apply. Our positioning policy 
is to run your ad in the front half of the magazine half the time and in the back half 
of the magazine half the time. This keeps all advertisers on a level playing fi eld.

Inside front One 
region

Two 
regions

Three 
regions

All 
regions

Any other 
guaranteed 

position

Full  $340  $612  $850  $1,105 

10% 
premium on 

ad cost

1/2 (4 column)  $221  $398  $553  $718 

Inside back

Full  $300  $540  $750  $975 

1/2 (4 column)  $195  $351  $488  $634 

Back cover

Full  $440  $792  $1,100  $1,430 

1/2 (4 column)  $286  $515  $715  $930 

Page 1 standard paper

1/2 (4 column)  $143  $257  $358  $465 

PREMIUM POSITIONS
“Absolutely!! … You 
have the greatest ‘dairy’ 
publication going.”
Ed Gilman, HJ Baker Feed Products, 
Nixa, Missouri

Why do we focus 
on 100+ cow 
dairies?

100+ cow
operations produce

86.4%
of the total U.S.

milk supply

10
TIMES
MORE
BUYING
POWER
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Get to know progressivedairy.com

Top 5 reasons to advertise digitally... 
Complement a print advertising 
campaign, reaching print AND digital 
readership.

Non-traditional advertising with 
rotating messages and a more 
interactive approach.

Build web traffi c to your company’s 
website.

Be associated with an award-winning 
dairy website.

Track campaign success with total 
impression numbers and click-through 
statistics.

Ning
www.proudtodairy.com
(See page 17 for more details.)

YouTube
pdwebmaster

Twitter 
@PDmag & @ProudtoDairy

Facebook
www.facebook.com/progressivedairyman

Follow us on the following social networks:

Website advertising

15,000

20,000

25,000

30,000

35,000

40,000

60,000

80,000

100,000

120,000

2011
Visits Pageviews

2012
Visits Pageviews

Pageview
sVi

si
ts

15.3% visit growth (year/year)

48.8% pageview growth (year/year)

Jan. Feb. March April May June July Aug. Sept. Oct. Nov. Dec.

Traffi c at www.progressivedairy.com has continued to be strong with a near 48 percent 
growth in pageviews from June 2011 to June 2012. Visits continue to grow as well with 
a 15.3 percent growth year-over-year.

AnalyticsAnalytics provided by

Total site traffic July 2011 - June 2012
New visitors 74.5%

Pageviews 70.4% 
from visitors who viewed 3+ pages

Pageviews 70.6% 
from visitors who spent 1+ minutes

Referrals 11.2% 
visitors from outside websites,
including many dairy industry sites

74.5%
of traffic came

from new visitors

70.4%
of all visitors viewed
3+ pages on the site

70.6%
of all traffic spent

1+ minute on the site

11.2%
of all visitors were

referred from
other websites

1

2

3

4

5
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Purchase by month:
$600 per month*

Block ad:
300x250

Banner ad: 728x90
Enjoy a frequency 
discount for all of your 
web and e-newsletter 
ad purchases. These 
discounts cannot be 
combined with print 
advertising.

3x = 7%
6x = 10%
9x = 15%
12x = 20%
18x = 25% 
24x = 28%

Share your pride
Add to the nearly 900 dairy photos, 200 videos and 
64 blogs. Tell us: “What makes you ‘Proud to Dairy’?” 

A growing community
Proud to Dairy experienced steady growth in 2012. In 
the past year, site visits increased 33.7 percent from 
1,261 visits in 2011 to 1,686. The number of members 
increased from 567 to 674, an 18.9 percent increase.

Make new contacts 
Our regular monthly bloggers introduce you to:
• Proud to Dairy members   • Dairy organizations
• The highlights of well-known dairy states    
• Ideas for dairy promotions

Advertise
Get your message out to Proud to Dairy members. 
The site features one 160x600 pixel advertising spot. 
Contact our sales team for availability.

Launched: 
Fall 2008 

What it is?
A social networking site centered around connecting 
with and promoting dairy producers nationwide and 
abroad.  

Who is participating?
More than 674 active users with varying dairy 
backgrounds and interests.

Proud to Dairy

(Sample ad not 
actual size.)

Purchase by month:
$200 per month

Cycle start date Ad order deadline

Jan. 1/1/13 12/18/12

Feb. 2/1/13 1/18/13

Mar. 3/1/13 2/15/13

April 4/1/13 3/18/13

May 5/1/13 4/17/13

June 6/1/13 5/20/13

July 7/1/13 6/17/13

Aug. 8/1/13 7/18/13

Sept. 9/1/13 8/19/13

Oct. 10/1/13 9/17/13

Nov. 11/1/13 10/18/13

Dec. 12/1/13 11/18/13

Get involved 
Log on to proudtodairy.com and create an account to 
become a member and join in the conversation. 

Skyscraper ad:
160x600

Sk
ys

cr
ap

er
 a

d:
16

0x
60

0

*Guaranteed minimum 10,000 impressions per month 
at 6¢ per impression. See page 23 for size options and 
dimensions.

www.progressivedairy.com 17



Continuing in 2013 is our e-mail newsletter, featuring additional content 
from the current issue of Progressive Dairyman and extra content not 
available in print.

Through this online medium, Progressive Dairyman electronically delivers 
timely information to the e-mail inbox of subscribers. The e-newsletter also 
notifi es subscribers when a digital version of the print magazine is available 
online. This e-newsletter has been a major contributor to the growth of traffi c 
to www.progressivedairy.com over the last year. 

Banner ad: 728x90

Digital Edition 728x90

Block ad:
300x250 Digital Edition Sponsorship: $800

Our surveys with our dairymen readers have shown that the larger a dairy is, the more likely they are to be using the Internet 
for dairy-related information. Our Extra e-newsletter (36x/year) and website deliver additional content that our readers won’t 
fi nd in print and offer you the ability to get your message in front of this important audience.

Progressive Dairyman’s digital edition provides an onscreen version of the printed 
magazine. Your sponsorship package includes: 1*) ad next to the cover of the digital 
magazine, 2) logo at the top of the Extra e-newsletter, 3) the bottom banner ad for 
the duration of that issue of Progressive Dairyman and an exclusive banner ad with 
digital notifi cation.
*The Digital Edition Sponsorship ad should be submitted as a high-res PDF.

Top banner ad: $700
Middle block ad: $600

3x = 7%
6x = 10%
9x = 15%
12x = 20%
18x = 25%
24x = 28%

Enjoy a frequency discount for all of your web and e-newsletter ad purchases. These 
discounts may not be combined with print advertising.

Digital Edition 
Sponsorship

10.5 in. x 14.5 in.

2

3

Continuing in 2013 is our e-mail newsletter, featuring additional content 
from the current issue of 
available in print.

Through this online medium, 
timely information to the e-mail inbox of subscribers. The e-newsletter also 
notifi es subscribers when a digital version of the print magazine is available 
online. This e-newsletter has been a major contributor to the growth of traffi c 
to www.progressivedairy.com over the last year. 

 xtrae-newsletter

An e-newsletter delivered three times 
per month with additional information for your operation.

E-newsletter advertising

1
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2010 2011 2012
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48.4% subscriber growth (year/year)

 xtrae-newsletter

Subscribers 9,774 
(as of 6/30/12)

Delivery date Ad order / Editorial deadline Ad materials deadline

Print Issue 1
12/20/12 12/6/12 12/13/12

1/1/13 12/18/12 12/24/12

Print Issue 2
1/11/13 12/28/12 1/4/13

1/21/13 1/7/13 1/14/13

Print Issue 3
1/30/13 1/16/13 1/23/13

2/11/13 1/28/13 2/4/13

Print Issue 4
2/21/13 2/7/13 2/14/13

3/1/13 2/15/13 2/22/13

Print Issue 5
3/13/13 2/27/13 3/6/13

3/21/13 3/7/13 3/14/13

Print Issue 6
4/1/13 3/18/13 3/25/13

4/11/13 3/28/13 4/4/13

Print Issue 7
4/23/13 4/9/13 4/16/13

5/1/13 4/17/13 4/24/13

Print Issue 8
5/13/13 4/29/13 5/6/13

5/21/13 5/7/13 5/14/13

Print Issue 9
5/30/13 5/16/13 5/23/13

6/11/13 5/28/13 6/4/13

Print Issue 10
6/21/13 6/7/13 6/14/13

7/1/13 6/17/13 6/24/13

Print Issue 11
7/10/13 6/26/13 7/3/13

7/22/13 7/8/13 7/15/13

Print Issue 12
8/1/13 7/18/13 7/25/13

8/12/13 7/29/13 8/5/13

Print Issue 13
8/22/13 8/8/13 8/15/13

9/2/13 8/19/13 8/26/13

Print Issue 14
9/11/13 8/28/13 9/4/13

9/20/13 9/6/13 9/13/13

Print Issue 15
10/2/13 9/18/13 9/25/13

10/11/13 9/27/13 10/4/13

Print Issue 16
10/23/13 10/9/13 10/16/13

11/1/13 10/18/13 10/25/13

Print Issue 17
11/12/13 10/29/13 11/5/13

11/21/13 11/7/13 11/14/13

Print Issue 18
12/2/13 11/18/13 11/25/13

12/11/13 11/27/13 12/4/13

“Thanks for sharing the udder dissection video – very informative. 
And the PETA interview. Also, very interesting to hear from her 
point-of-view in her words. I really like your newsletter. It is one of 
the few I actually read!”

Jenny Dierickx, Filament Marketing, LLC 
Madison, Wisconsin 

Subscriber year-over-year growth is 48.4 percent since 
June 2011.

2012 average

Open rate 22.5%

Click rate 6.2% 

Clicks/Unique opens 27.4% 

Open rate 
22.5%

Media/Publishing
Industry average is

18.4%

Click rate 
6.2%

Media/Publishing
Industry average is

3.4%

Clicks/
Unique opens 

Of those who 
actually opened,

27.4%
clicked.
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Sample of stitched-in insert

Sample of glued-in insert

Unique advertising opportunities
Inserts
Reach our readers with your customized inserts to be stitched in or glued 
in our magazines. We can work with pieces printed from your own printer 
or we can bid the job out at our printers, where you can take advantage of 
our high-volume discounts. 

Costs are $175 per thousand for a 2-4 page insert (all sides counted), or 
$275 per thousand for a 8-12 page piece. 

Ask about special insert sizes.Ask about special insert sizes.

Direct mail/List rental
Rent our names, with a signed, one-time use agreement, and take 
advantage of our strong database of dairy producer addresses. Our list 
is audited through BPA and maintained through our excellent circulation 
team staff members. Lists can be generated with customized 
information such as herd size, states, etc.

Costs begin at 20 cents per name or $200 per thousand.

Top 5 reasons to use inserts in 
Progressive Dairyman 

Your mailer gets credibility as it’s 
delivered with an established product 
with a loyal readership.

Magazine opens up right to your 
insert, drawing more attention to your 
message.

More cost-effective than sending a 
brochure in the mail (and you get the 
added bonus of having an audited mail 
list provided already).

You can tell more of your story in an 
insert vs. traditional advertising.

Great way to get attention with a piece 
that can pull out and be saved, for a 
greater shelf-life.

1
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 DairyWorks
20118 N 67th Ave • Suite 300–483
Glendale, AZ 85308

 Return Service Requested

“ Working on dairies 
across the country and 
around the world, I’ve 
seen fi rst-hand how 
improving management 
and communication 
creates an environment 
for your employees to 
be successful. Now I’m 
sharing those insights.”

– TOM FUHRMANN, DVM

YES! Take me to 
the next level of dairy 
management and 
leadership skills.

Call or email 
Cindy now to register 
at 480-831-6358, 
dairyworks@aol.com

Postal Indicia 
or Place Stamp 

Here Text 
Needed?

PRSRT First Class
U.S. Postage

PAID
Twin Falls, ID 83301

Permit #163
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Glendale, AZ 85308

 Return Service Requested

“ Working on dairies 
across the country and 
around the world, I’ve 
seen fi rst-hand how 
improving management 
and communication 
creates an environment 
for your employees to 
be successful. Now I’m 
sharing those insights.”

– TOM FUHRMANN, DVM

 Take me to 
the next level of dairy 
management and 
leadership skills.

Cindy now to register 
at 480-831-6358, 
dairyworks@aol.com

PAID
Twin Falls, ID 83301

Permit #163

•  Mastering Management  •  March 27 & 28
Getting work done for productivity = MANAGEMENT

•  Leadership Skills for Large Dairies  •  March 29 & 30
Giving key workers the tools to lead/manage = LEADERSHIP

Take a giant step to improve 
the management, effi ciency, and 
productivity of your dairy operation.

Act now! 
Two strategic don’t-miss 
seminars back-to-back 
in Las Vegas

For Dairy Owners, Managers, Consultants, Veterinarians, Dairy Decision Makers
Call or email Cindy to register now at 480-831-6358, dairyworks@aol.com

•    Become more organized, 
effi cient and productive

•    Lead and grow your 
middle managers for 
success

•    Experience higher levels 
of employee confi dence

•    Manage and lead for 
continuous improvement

•    Get more done 
in less time

•    Improve the productivity 
and profi tability 
of your dairy
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Annual U.S. dairy statistics posters
Sponsorship includes: 1/3-page ad on the outside of the Dairy Statistics, company logo on 
the inside (above the U.S. map), poster is inserted in all copies of our March 21st issue of 
Progressive Dairyman, thousands more distributed at more than a dozen shows that we attend 
each year and 150 extra copies sent directly to your company. Available sponsorships are 
fi rst-come, fi rst-served. Prior year’s sponsors offered fi rst right of refusal.

Progressive Dairyman is excited to continue its partnership with World 
Ag Expo to provide the Offi cial Dairy Publication for the show in 2013.

Progressive Dairyman has agreed to develop the following for the 2013 
World Ag Expo. Speak with your sales rep to learn how your business 
can be involved with these exciting new opportunities. 
• World Ag Expo Offi cial Dairy Magazine Pre- Show Issue 

(January 1st issue)

• World Ag Expo pull- out dairy map
(January 21st issue)

• World Ag Expo Offi cial Dairy Magazine Show Issue 
 (Distributed at World Ag Expo, February 12-14)

• World Ag Expo Dairy Seminars  
 (February 12-14)

Professional Dairy Producers of 
Wisconsin 2013 Annual Business 
Conference Program 
Buy an ad in the program and reach not only every attendee of 
PDPW’s premiere educational event of the year, but every Progressive 
Dairyman reader as well. The program will insert into the January 
21st issue of Progressive Dairyman in addition to distribution at 
the conference in March. Get your message in front of Progressive 
Dairyman’s large-herd audience, as well as the forward-thinking dairy 
producers involved with PDPW.

Sample of 1/3-page 
sponsorship ads.

Sample of 
sponsorship logos.
(Included with main 
sponsorship and/or 
Regional Dairy Statistics 
sponsorship.)

Sponsorship package

$6,250
The sponsorship includes: 
• 1/3-page ad on the outside of the Dairy Statistics 
• Company logo on the inside (above the U.S. map) 
• Poster is inserted in all copies of our March 21st issue 
   of Progressive Dairyman 
• Thousands more distributed at more than a dozen shows 
   that we attend each year 
• 150 extra copies sent directly to your company 

“Each year, 
Progressive 
Dairyman magazine 
does a great job 
summarizing annual 
dairy statistics. It’s 
interesting to see 
how the industry 
changes each year. ”

Brenda Hastings, 
The Dairy Mom Blog 
http://thedairymom.
blogspot.com/
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Camera-ready fi le formats
Progressive Publishing’s production department uses Apple® computers and Adobe® software to give its clients state-of-the-art graphics.

When submitting camera-ready artwork (ads you prepare yourself), we ask that you submit your ad in one of the following formats, in order of preference:

• Adobe PDF® with 300 dpi (or higher) images and embedded fonts (not subsets)
• Adobe InDesign CS5® and prior versions (Please package the ad to include all links and fonts OR linked fi les must be embedded and fonts outlined.)
• Adobe Illustrator CS5® and prior versions (Linked fi les must be embedded and fonts outlined.)
• Quark XPress 6.5® and prior versions (Please package the ad to include all links and fonts OR linked fi les must be embedded and fonts outlined.)

Ad submission guidelines
Our publications are printed on a four-color, cold-set web press. The following guidelines will help eliminate registration problems so 
your ad will print clearly and be easy to read.

Sending ad materials
Please e-mail your ad materials to your sales representative.

For fi les larger than 20 MB please place camera-ready artwork and/or packaged .zip or .sitx fi les on our FTP site in 
addition to sending notifi cation to your sales representative:
FTP Address: ftp://www.progressivepublish.com
Username: ads@progressivepublish.com
Password: ads
(If you are experiencing problems or have not used FTP before, please download our FTP instructions at http://bit.ly/ProPublish_FTP)

Alan Leavitt
 Publisher

(208) 324-7513
alan@progressivepublish.com

Sal Gomez
National Accounts Manager

 (877) 532-4376
sal@progressivepublish.com

Paul Marchant
Advertising Sales

(208) 324-7513
paul@progressivecattle.com

Glen Leavitt
 Business Manager

(208) 324-7513
glen@progressivedairy.com

Layne Whitby
Advertising Sales

(208) 324-7513
 layne@progressivedairy.com

Julie Brown
Advertising Sales

(417) 926-2792
julie@progressivecattle.com

Jeff Stoker
Advertising Manager

(208) 324-7513
jeff@progressivepublish.com

Stew Nelson
Advertising Sales

(208) 324-7513
stew@progressivecattle.com

Jo Dexter
Advertising Sales

(970) 623-3219
 jo@progressivepublish.com

Tami White
Marketplace Advertising

(208) 324-7513
 tami@progressivedairy.com

Our publications are printed on a four-color, cold-set web press.
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Jr. Page
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*Full Page
9.5” x 13.33”

1/2 Page
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1/3 Page
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3/4 Page
7.08”x 13.33” 

1/4 Page
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1/6 Page
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2.24” x 8.83”

1/8 Page
 4.66” x 3.17”

1/12 Page
4.66” x 2”

2.24” x 4.17”
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2.24” x 3.17”
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(Sample ads are not actual size.)

Banner ad
Dimensions: 728 pixels by 90 pixels
Maximum fi le size: 220 KB (JPEG or GIF*) 1 MB (Flash)
Position: Top and bottom of pages

Block ad
Dimensions: 300 pixels by 250 pixels
Maximum fi le size: 220 KB (JPEG or GIF*) 1 MB (Flash)
Position: Top and bottom of right-hand side of pages

Banner ad: 728x90

Block ad:
300x250

Because our publications are tabloid size, our full-page ads are 35% larger 
than other publications who use regular magazine-size paper.

Trim Size 10.5” x 14.5”
Bleed Size 11” x 15” (Bleed is offered for full-page ads, as well as half-page spreads.)

Full Bleed Ads*

You may choose to run a Full Page ad full bleed so that it covers the entire 
page, leaving no margin. Please note that when setting up your artwork, your 
document should be the trim size of the publication your ad will be running in. 
Any text, logos or elements other than photos should remain .25 inches from the 
edge of the trim size dimensions. Templates can be downloaded from 
progressivepublish.com/templates or contact your sales representative.

Print ad sizes

progressivedairy.com features two 
ad sizes endorsed by the Interactive 
Advertising Bureau (IAB).

Web ad sizes

*We recommend that animated GIF ads 
be no more than fi ve slides and generally 
all ads should only rotate one time to 
minimize load times.
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Editorial Assistant – Judy Hall
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Advertising Manager – Jeff Stoker
National Accounts Manager – Sal Gomez

Advertising Sales – Layne Whitby
Advertising Sales – Stew Nelson

Advertising Sales – Paul Marchant
Advertising Sales – Julie Brown

Advertising Sales – Jo Dexter
Marketplace Advertising – Tami White
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