
Internship Opportunities

Internship seasons Application deadline
Summer (May to August) Feb. 20
Fall (September to December) June 20
Winter (January to April) Oct. 20
Start and end dates are fl exible.

Application procedure 
To apply for an internship at Progressive Publishing, please send the 
application materials listed below to Editor Walt Cooley on or before the 
desired internship season’s application deadline.

Cover letter
Resume
References
Published work 
(Submit one of the following groups of work that relates to your fi eld of expertise – fi ve 
articles, 5 ad designs or layouts, three marketing campaigns or three websites.) 

Mail to: 
Progressive Publishing
Attn: Walt Cooley
P.O. Box 585, Jerome, ID 83338

Contact: 
Walt Cooley 
editor@progressivepublish.com
(800) 320-1424

Progressive Dairyman . . .
is rated by producers and dairy-related professionals 
as one of the leading industry-specifi c publications.

Progressive Dairyman magazine melds current news 
and events, market reports and industry trends with 
dairy management and production articles, publishing 
information dairymen can rely on to help serve their 
farms’ needs.

Frequency: 18x per year
Circulation: 29,000+

Progressive Dairyman
is rated by producers and dairy-related professionals 
as one of the leading industry-specifi c publications.

Progressive Dairyman
and events, market reports and industry trends with 
dairy management and production articles, publishing 
information dairymen can rely on to help serve their 
farms’ needs.

Down the homestretch
Turn replacements into great milkers

Plus

No easy choices 
The milk market takes its best guess at what the future 
holds. Will it be wrong again soon?  PG. 23

Get a handle on emissions
See what a new web-based tool can tell you about the 
air emissions on your dairy operation. Use it to determine 
where and what changes should be made to improve air 
quality.  PG. 57

Remove unwanted build-up
Learn how a patent-pending technology will shake 
material free from screens in a manure separation 
system.  PG. 59

Time to go 
’round the world
See a preview of this year’s 
World Dairy Expo seminars  
and special events.  PG. 34

Is it ill-conceived nutrition? 
Maximizing reproductive performance requires attention 
to not only management but also nutrients.  PG. 77

‘We’re 
optimistic’ 
Read why Rabobank is telling 
California dairymen to “reach 
for the sky” when it comes to 
expanding into dairy export 
markets.  PG. 27

optimistic’
Read why Rabobank is telling 
California dairymen to “reach 
for the sky” when it comes to 
expanding into dairy export 
markets.  PG. 27

’round the world

PG. 27

’round the world

PG. 27

El Lechero . . .
is the only dairy-related magazine targeted for use 
by the entire dairy team. The content is structured 
so every person at the dairy can benefi t from the 
information inside. Side-by-side bilingual translations 
of every word make it easy for managers to see 
exactly what is being taught to employees. In 
addition, articles cover all facets of work on the dairy, 
from basic calf and parlor management to dealing 
with employees on every level of the dairy. 

Frequency: 4x per year
Circulation: 9,000+

El Lechero
is the only dairy-related magazine targeted for use 
by the entire dairy team. The content is structured 
so every person at the dairy can benefi t from the 
information inside. Side-by-side bilingual translations 
of every word make it easy for managers to see 
exactly what is being taught to employees. In 
addition, articles cover all facets of work on the dairy, 
from basic calf and parlor management to dealing 
with employees on every level of the dairy. 

the dairyman

español/english

Mauro Caldera 
siguió sus propios 

pasos al éxito 6

Asegure el éxito de nuevos 
empleados en el establo 12

Puntos clave que hay que 
considerar al presentar su 

declaración de impuestos 14
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INSIDE

The bilingual magazine  
for the dairy industry

Mauro Caldera followed his 
own steps to success

6

Ensure new employees do 
well on the farm

12

Key points to consider when 
filing your income taxes

14
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Dry cow 
vaccines 
prevent 
disease

8

Progressive Forage Grower . . .
reaches the largest hay and forage producers in the 
U.S. These producers are looking for information to 
fi ne-tune their management and forage-harvesting 
practices.

Progressive Forage Grower provides that information 
with research-based articles on forage quality, 
irrigation, pests, diseases, storage, crop varieties, 
weed control, marketing and more.

Frequency: 8x per year
Circulation: 40,000+

Progressive Forage Grower
reaches the largest hay and forage producers in the 
U.S. These producers are looking for information to 
fi ne-tune their management and forage-harvesting 
practices.

Progressive Forage Grower
with research-based articles on forage quality, 
irrigation, pests, diseases, storage, crop varieties, 
weed control, marketing and more.

Pack and cover
Plan ahead to get the most from
your silage crop this fall.
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Plus

Pricing incentives 
How does the price for hay compare on a nutrient or 
feed value basis? Is it worth it to grow higher quality?

Alternative forage options
Research on limited-irrigation crops helps growers 
make late planting decisions in drought-stricken areas.

High-flying 
adventures
Jock Warren of Royal 
Flying Service shares his 
thoughts about 42 years
as an aerial applicator.

Progressive Cattleman. . .
captures the essence of the cattleman and ranching 
experience. This monthly publication is tailored for all 
segments of the beef industry and will consistently 
provide compelling features and photography, 
timely news, expert industry voices and entertaining 
commentary. 

Frequency: 12x per year
Circulation: 27,000+

Progressive Cattleman
captures the essence of the cattleman and ranching 
experience. This monthly publication is tailored for all 
segments of the beef industry and will consistently 
provide compelling features and photography, 
timely news, expert industry voices and entertaining 
commentary. 

Frequency: 12x per year
Circulation: 27,000+

State of the 
industry
Defining success in an era of high 
costs and size efficiency

J U L Y  2 0 1 1

Limit cattle  
inflammation 
Know the dangerous symptoms to sickness behaviors.   
PG. 18

In this issue

Managing equity  
and risk
Ways to identify risks that pinch equity and profits   
PG. 12

Q&A with Bernard Rollin
How producers can lead agriculture on animal welfare. 
PG. 6

Our publications Company history
Progressive Publishing began more than 25 years ago. Founder Leon 
Leavitt designed the company’s fi rst publication, Progressive Dairyman, to 
provide timely, professional information to dairy farmers in Idaho. 

Over the years, Progressive Dairyman has grown in infl uence securing loyal 
readers throughout the U.S. and Canada. We now publish three additional 
titles – 
El Lechero, Progressive Cattleman and Progressive Forage Grower. 

Each year our company’s titles have grown in infl uence, and additional 
editors and editorial staff have been hired to handle the rapidly expanding 
responsibilities involved in delivering award-winning content to our readers. 

Today we remain committed to disseminating electronically and in print 
pertinent information addressing all aspects of dairy management, forage 
production and stockmanship. All four of our company’s magazines have a 
nationwide audience, reaching more than 100,000 readers. 

Our company handles all aspects of its magazines’ creation and circulation. 
From writing and editing to full-service ad design and layout, we are 
committed to providing unbiased, professional information relevant to 
the producers and advertisers in today’s agricultural markets. We are 
dedicated to meeting the needs of our readers and, in return, remaining 
profi table by also meeting the needs of our advertising clients.



Duties/Responsibilities
Editorial
• Write feature and news articles for publication (2 to 3 articles per week). 
• Proofread content prior to publication. 
• Photograph feature story subjects and stock images. 
• Copyedit articles scheduled for publication using InCopy®. 
• Become familiar with the Associated Press Stylebook and Writing Tools: 
 50 Essential Strategies for Every Writer; review guidelines from these  
 references with editorial team members.
• Complete miscellaneous editorial assignments from editors. 
• Participate with Progressive Publishing team members in team-
 building activities and company training.

Marketing, Design, Web
• Intern responsibilities in these disciplines change based on current 
 Progressive Publishing needs and projects. If interested in 
 applying for an internship in one of these areas, please contact 
 Editor Walt Cooley. 

Note from the editor
Greetings to some of the nation’s most hardworking 
young talent! 

A job in agricultural communications is one of the 
most exciting potential career opportunities available 
today. National and global attention are focused on 
food production and animal agriculture as growth in 
international markets creates demand for U.S. food 
exports, bolstering farm-gate prices. At the same 
time, consumers continue to become more and more 
interested in reading about how their food is produced.  

But to break into this exciting fi eld after college you’ll 
need experience. We can help you get that! 

Completing an internship with an agricultural communications company, 
such as ours, will give you the preparation you will need to open doors 
at companies throughout the food distribution chain. Our strength lies in 
communicating with forage growers, dairy producers and cattlemen, we are 
always looking for young minds to match the forward-thinking needs of our 
readers – both in print and online.

We invite you to consider joining our team and being a part of our success. 
I know we can help you prepare for future success in your personal career.

My ‘progressive’ experience
From the beginning, my internship at Progressive 
Publishing proved to be an opportunity for 
growth, professionally and personally. Although, 
the company was nowhere near my home state, 
I made it a point to employ all the skills I had 
acquired throughout the years and make the most 
of the experience. 

Throughout the internship, I learned all the processes that go into producing 
several national publications and covering topics that would most benefi t 
each publication’s audience. I delved into the company’s magazines and 
worked at making myself an asset to the team. I discovered my potential 
as a writer because I was able to take on different challenges that put my 
abilities to the test. 

My experience at Progressive Publishing enabled me to hone my skills, which 
helped me become a better student, a better journalist and most of all a better 
communicator and advocate for the agriculture industry. After completion of 
my internship, I knew I had improved my capabilities as a journalist and felt 
confi dent about representing the agricultural industry through my writing. 

Dario Martinez, Class of ’10
2010 Summer Editorial Intern/Hired August 2010
Tarleton State University Agricultural Communications Major

Frequently asked questions
1. Is this a paid internship?
 Yes, a fair market hourly wage will be paid to a limited number of 
 qualifying interns. Non-paid internship opportunities may also be available. 
2. What qualifi cations do I have to meet?
 Applicants should maintain a 3.0 GPA in college coursework and have 
 previous writing experience. 
3. Do you provide for housing or other living expenses? 
 Assistance locating housing and transportation to and from work in 
 Jerome, Idaho, or surrounding areas will be provided. Financial 
 assistance for these expenses may also be available. 
4. Do I have to have a dairy background to apply?
 No, however, experience in agriculture or the dairy industry is preferable. 
5. Are there any career opportunities for your company interns?

Yes. Successful interns will be seriously considered for available 
 full-time positions.

For more answers to frequently asked questions, visit www.progressivepublish.com/internships

What’s in it for me?
“I fi ne-tuned all the skills necessary to continue my career 
and also built an extensive list of respectful resources 
within the agricultural industry. ” 
Tony Okon, Class of ‘11, Fall 2011 Editorial Intern
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called “Meet your Meat.” The 
video, originally from the 
PETA website, has spurred 
many comments from young 
people such as: “I don’t know 
if I can ever eat meat again 
after watching that.” Huling, 
along with co-administrator 
of the group, Pulin Modi, also 
of Norfolk, Virginia, have also 
posted links to other websites, 
including www.meat.org, which 
claims to be, “the website the 
meat industry doesn’t want you 
to see.” 

Luckily, young farmers 
and producers like Penn State 
sophomore Jennifer Rassler 
are helping to set the record 
straight. In April of this year, 
Rassler celebrated Earth Day by 
creating a video using her digital 
camera and Windows’ Movie 
Maker program. She videotaped 
the fields of her family’s 
500-head dairy farm in Lehigh 
County, Pennsylvania, while she 
discussed conservation practices 
her family uses to help protect 
the environment. She then 
posted the video to YouTube, 
a website that allows users to 
upload and share video clips, and 
to Facebook. 

Rassler says, “I was seeing 
so many negative images of 

Facebook introduces possibilities, risks for dairy producers, cont’d from front

agriculture, and I wanted to be 
one of the people that stood up 
to present a positive image. On 
Facebook, my friends who aren’t 
involved in agriculture were 
able to view the video.” Rassler 
received positive feedback from 
the video, and classmates told 
her it was very educational. 
To view Rassler’s video, go 
to: http://www.youtube.com/
watch?v=LGZz-9vw0Q4. 

The potential obstacles 
Rassler admitted she had 

some trouble figuring out how to 
use her camera with the movie 
program. She sees this lack of 
technological knowledge one of 
the reasons why more producers 
aren’t taking advantage of the 
positive uses for Facebook. 
Rassler was able to learn how 
to use the equipment, and she 
recommends that producers 

find friends familiar with the 
technology and ask them for 
their assistance. Rassler also 
believes some producers may not 
be using Facebook for promoting 
the industry in order to avoid the 
possibility of negative feedback 
and harassment from anti-
agriculture groups. 

 “I didn’t get very specific in 
my video. I didn’t want someone 
who was looking for a problem 
to come and put my farm under 
a microscope,” Rassler says.

As a National Beef 
Ambassador, Rassler is adept at 
fielding difficult questions from 
anti-agriculture organizations. 
She says the key is to remain 
calm and not to take comments 

“ Facebook is a highly visited website, especially highly 
visited by young adults. With access to millions of 
people online daily, it can only help producers to make 
[their] presence known. ”

www.progressivedairy.com

Emily Caldwell 
Progressive Dairyman 

Staff Writer
emilyc@progressivedairy.com

Join our Facebook group to connect with other young, progressive, agricultural industry leaders 
throughout the U.S. Share stories, photos, suggestions and strategies with this group’s forward-
thinking members. Find us by searching for “Progressive Dairy” on Facebook.

themselves to harassment 
from critics, both Rassler and 
Prince believe it is important for 
producers to take that chance in 
order to promote the industry to 
open-minded Facebook users. 

Rassler says, “We’re not going 
to change everyone’s minds, 
but we need to put the correct 
information out there for the 
people who are looking for it.”

Prince agrees, “Facebook is a 
highly visited website, especially 
highly visited by young adults. 
With access to millions of 
people online daily, it can only 
help producers to make [their] 
presence known.”  PD

Facebook introduces new possibilities, 
potential risks for dairy producers  
Progressive Dairyman Staff Writer Emily Caldwell

In 2006, University of 
Georgia student Cameron Prince 
used the website “Facebook.com” 
to unite agricultural college 
students like himself. Using 
one of Facebook’s applications, 
Prince created a group and titled 
it, “And He Takes the Tractor 
Another Round!” He based the 
title on the country-western 
song, “Amarillo Sky” by Jason 
Aldean. He says, “I created the 
group to serve as a forum for 
people to discuss their passion 
for agriculture.”

Prince originally invited 
about 80 of his “Facebook 
friends” to join the group, and 
encouraged them to spread the 
word. Today, Prince’s group has 
more than 20,000 members, 
displays almost 5,000 photos 
and features as many as 80 user 
videos.
 
What is Facebook?

Lost in some of the lingo? 
Here’s a brief overview of the 
popular online phenomenon. 
According to the makers of 
the free networking website, 
Facebook is “a social utility that 
helps people communicate more 
efficiently with their friends, 
family and co-workers.” Harvard 
students Mark Zuckerburg, 
Dustin Moskovitz and Chris 
Hughes founded Facebook 
in February 2004. Although 
originally used by college 
students, Facebook today invites 
anyone with a valid e-mail 
address to join. New members 
create an account and select a 
network(s), which can include 
a city, a school (high school or 
college/university), a workplace, 
a region or all of the above. 
Users connect with each other 
and build a list of contacts by 
using the application, “Add As a 

Facebook provides a number 
of other applications that allow 

users to upload and share photos 
and videos, to post links or 
notes and to participate in an 
online marketplace, where they 
are able to buy and sell items 
ranging from used textbooks 
to apartment leases. Users can 
also join or create a “group,” 
which share common interests 
or shared ideas. One of the 
more popular groups, “The 
Largest Facebook Group Ever,” 
has more than one million 
members. Group topics range 
from political views to napping 
and just about everything in 
between. Within these groups, 
users are able to post items and 
to connect with new people. 

The relevance for producers 
Although this website 

is not likely to become the 
homepage for some of the older 
generation of dairy producers, 
Facebook holds a multitude 
of opportunities for young 
producers already interested 
in the website and its many 
features. Producers can use 
Facebook to connect with other 
producers and promote the dairy 
industry. 

By forming and joining 
agricultural groups, producers 
are able to meet and interact 
with others involved in the 
industry, not only within their 
state but nationwide and even 
worldwide. A group called “4-H 
Alumni” currently enlists more 
than 14,000 members and was 
created in order to reconnect 
the organization’s past members 
with each other. To achieve a 
similar purpose, the National 
FFA’s group of almost 7,000 
Facebook members unites FFA 
chapters across the nation. 

Prince feels his group is so 
popular because many youth 
who share his agricultural 
background also have many of 
the same interests. 

He says, “I think the 
popularity of the group can 
be attributed to the fact 
that it provides people with 
an opportunity to discuss 
agriculture. Also, the photos 
that people are allowed to post 
are very unique. My personal 
favorite photos are those of the 
early-model tractors that have 
been restored.” 

By joining these groups 
and posting positive images of 
the dairy industry, producers 
can connect with people who 
share similar ideals and who 
are promoting their industry 
in a new way to consumers. 
Producers have the opportunity 
to associate with other users, 
including classmates, neighbors 
and co-workers, who might be 
receiving negative information 
about the industry. Anti-

agriculture groups also use 
Facebook to solicit support for 
their organizations. 

Supporters of People for the 
Ethical Treatment of Animals 
(PETA) and the Humane 
Society of the United States 
(HSUS) are two examples of 
special interest groups using 
Facebook to disseminate their 
messages. HSUS has almost 
7,000 members and has posted 
videos about downed cows at 
livestock auctions. A branch 
of PETA, called “peta2,” is 
aimed at recruiting high school 
and college students, and the 
Facebook group now has nearly 
12,000 members across the 
world. A user named Ryan 
Huling, of Norfolk, Virginia, 
posted a video to the group 

PD EXCLUSIVE

PROGRESSIVE

DAIRYMAN PO Box 585  • Jerome, ID 83338-0585  •  208.324.7513 or 800.320.1424 • Fax 208.324.1133

Continued on back page

Jenny Rassler posted her video to Facebook on Earth Day. It 
discusses how her family cares for the environment on their farm.
Photo captured from Facebook.
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a website that allows users to 
upload and share video clips, and 
to Facebook. 

Rassler says, “I was seeing 
so many negative images of 

aren’t taking advantage of the 
positive uses for Facebook. 
Rassler was able to learn how 
to use the equipment, and she 
recommends that producers 
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Progressive Dairyman
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emilyc@progressivedairy.com

Join our Facebook group to connect with other young, progressive, agricultural industry leaders 
throughout the U.S. Share stories, photos, suggestions and strategies with this group’s forward-
thinking members. Find us by searching for “Progressive Dairy” on Facebook.
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Jenny Rassler posted her video to Facebook on Earth Day. It 
discusses how her family cares for the environment on their farm.
Photo captured from Facebook.

Gooding County
#7 Jerome County

#14

Cassia County
#18

Twin Falls 
County
  #13

See four of the nation’s Top 20 
dairy counties within a one-hour 
drive from our offi ce.

Get published.

Learn about Adobe® 
software work fl ows.

Get opportunities 
to travel on 
assignment to 
take photos, 
interview dairy 
producers and 
write articles.

Have fun and network 
with other communication 
professionals and industry 
contacts. 

Improve your interviewing, 
photography and writing skills.

Note from the editorNote from the editor

Walt Cooley
Progressive Dairyman Editor


